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Abstract: Various problems that are still faced by Micro, Small and Medium Enterprises (MSMB) are
in utilizing the use of financial statements. The inability to practice accounting is the main
factor that causes problems and triggers MSMB failure in developing their business. This
study aims to determine: (1) the effect of business size on MSMB perception on the
importance of financial statement preparation, (2) the effect of time on MSMB perception
on the importance of financial reporting, (3) the influence of educational background on
MSMB's perception of the importance of preparing financial statements, (4) the effect of
business size, length of business, educational background on MSMB's perception on the
importance of preparing financial statements. The results of this study indicate that (1) there
is no positive effect on the scale of the company on the use of accounting information.
Evidenced by a regression coefficient the value of t is smaller than t table (2) there is a
positive influence of accounting knowledge on the use of accounting information. Evidenced
by a regression coefficient the value of t is greater than t table (3)) there is a positive influence
on MSMB owner's perception of accounting from the use of accounting information.
Evidenced by a regression coefficient the value of t is greater than t table (4) there is a
positive influence on the perception of SME owners about accounting, accounting
knowledge, and company scale on the use of accounting information. Evidenced by the F
value greater than F table.

Keywords:  Effect of business size, length of business, educational background on perception, the
importance of preparing financial statements.

1. Introduction

A few years ago, the population increased greatly from the number of available jobs. This specifically
addresses young people to create their own opportunities by launching businesses. Most of them are
classified as micro, small and medium enterprises (MSMES) business sectors. Data from the Ministry of
Cooperatives and Small and Medium Enterprises in 2014, there were around 57.8 million SMEs in
Indonesia. In 2017 and the next few years, the number predicted by MSMEs will continue to grow.

So far, MSMEs have contributed 57-60% of Gross Domestic Product (PBD) and employment rates
are around 97% of all national workforce (MSME Business Profile by the LPPI and Bl in 2015). Not much
different from the notes of Kadin (Indonesian Chamber of Commerce), the contribution of the MSME sector
to gross domestic product increased by 57.84% to 60.34% in the last five years. Employment absorption in
this sector also rose from 96.99% to 97.22% in the same period. MSMEs also proved to be disapproved of
the crisis. When the crisis hit in the period 1997-1998, only MSMESs were able to stand firm. Data from the
Central Statistics Agency, after the economic crisis of 1997-1998, the number of MSMEs did not decrease,
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instead, it continued to increase, even being able to absorb 85 million to 107 million workers until 2012. In
that year, the number of employers in Indonesia was 56,539,560 units. Of these, Micro, Small and Medium
Enterprises (MSMEs) amounted to 56,534,592 units or 99.99%. The rest, around 0.01% or 4,968 units is
big business. From 2011 to 2012 there was growth in MSMEs and a decline in large businesses. If in 2011,
the big business reached 41.95% the following year only 40.92%, down around 1.03%. In MSMEs the
opposite is true. If Medium Enterprises in 2011 only 13.46%, in 2012 it reached 13.59%. There was an
increase of 0.13%. In contrast to small businesses, there was a slight decline from 2011. In that year it
reached 9.94% but in 2012 it only reached 9.68%, meaning an increase of around 0.26%.

Indonesia has a diverse business sector and Micro, Small and Medium Enterprises is one of the pillars
of business operations in this country. But until now, there are still many parties who need a business that
makes financial statements are unnecessary and just a waste of time and money. In addition, the financial
statements are still considered not to provide benefits that are proportional to the time and costs to be
sacrificed. Regarding business people, they only use intuition and habit in making decisions on certain
events. Thus, business actors will usually be confused about cash management, as well as cash value and
distribution. In addition, business approvals do not have financial statements, Financial management is
important to apply to MSMEs. According to Ediraras (2010), the MSME business which is managed
financially and informed transparently and accurately will have a positive impact on the MSME business
itself. Positive impact on the MSME business. The positive impact of financial management, which is a key
factor in the success of MSMEs and can be used to maintain the sustainability of their businesses.

Business Size of Size is a number that indicates the size of a unit of measure or an object. Efforts made
by humans to get money or goods needed to meet their daily needs and achieve prosperity in life. So
according to my measurements, business is the size of the place of business that can be seen from the
conversation. The law requires companies classified as MSMEs as small companies that are owned and
managed by a person or owned by a small group of people with a certain amount of wealth and income.
The age of the company (long business) is a company that stands, develops and survives. The age of the
company is calculated from the time the company was established based on a deed of the establishment
until the research was conducted. The results of tests conducted by Trisnawati (1998) and Beatty (1989) in
Gumanti (2000) state that the company has long been established, choosing that it has gained a lot of
experience. The longer the company, the more information obtained by the public about the company. And
this will lead to consumer confidence in the company's products.

Education is a conscious effort carried out systematically in realizing teaching and learning so that
students can develop their potential. With education, a person can have intelligence, noble character,
personality, spiritual strength, and skills that are useful for oneself and society. In English, the word
education is called education Where the etymological word comes from the Latin, namely Eductum. The
wordEductum consists of two words, E which means development from inside out, and Ducoyang means
developing. The meaning of education is the process of developing individual abilities and strengths.

2. Research Method
In this study, quantitative analysis is used. The population in this study is the Bicycle Shop located in
Surakarta and Sukoharjo, Central Java. Based on the total number of studies above, 55 employees were
obtained, so in the Isaac-Michael table column, N was chosen as large as 50 so rounding was done.
Quantitative analysis is used, namely data analysis by means of data consisting of numbers collected,
analyzed (by calculation or research) as well as a comparison between one data with another. In order to
answer the problem formulation in this study, the authors will conduct Data analysis by identifying financial
reports that have been made by MSMEs and analyze how to approve MSMEs against approving financial
reporting.
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Validity is a measure that indicates the level of validity or error of an instrument. A valid instrument
has high validity. More, less valid instruments. A validity test is useful to know whether to approve what is
requested must be approved because it is considered irrelevant.

The questionnaire instruments made must meet the validity and reliability, as well as the validation
process carried out by the method of expert judgment or expert opinion. Testing the validity of the
instruments in this study used research. Moment of Pearson. The Product Moment decision formula from
Pearson, namely:

N TXY — (ZX)(ZY)

r‘ . =

o JINIXT— EX)T{NIYE - (ZY))
Information:

r., = reflection coefficient between X and Y

X =item score

Y =total score
N = number of respondents
TX? = the number of squares of the X value

T¥ % = the number of squares of the Y value

Item criteria declared valid if r count> r table. The criterion item is declared invalid if r count <r table for
n =35 is0.334, so r count> r table> 0.344.
Item criteria declared valid if r count> r table. The item criterion is declared invalid if r count < r table for
n =35is 0.334, so r count> r table> 0.344.

Reliability Test

Support refers to the level of reliability of something. Reliable, can it be trusted to be used as a data
collection tool because the instrument is good, cannot be tendentious, can be trusted, the data is indeed in
accordance with reality so that even if taken several times the same.

The reliability test is useful for managing whether it can be used more than once, with the same
respondent producing the resulting data. Instrument reliability characterizes the level of consistency. The
reliability test is carried out on a trial data instrument that has claimed validity, where valid items are valid
and their reliability is valid, while invalid statement items are rejected. The reliability test in this study
tested the Alpha Cronbach experiment (Sugiyono, 2014: 365). The following is a formula for calculating
instrument reliability:

_( k ) . Tob?
T k—1 et

Information:

ryy = instrument reliability

k = number of questions or number of questions
Tob® = number of item variations

gt = total variant

International Journal of Economics, Business and Accounting Research (IJEBAR) Page 254


https://www.onlinejournal.in/
https://www.onlinejournal.in/
https://www.onlinejournal.in/ijir/
https://www.onlinejournal.in/v3i92017/
https://www.onlinejournal.in/v3i92017/
https://jurnal.stie-aas.ac.id/index.php/IJEBAR

International Journal of Economics, Business and Accounting Research (IJEBAR)
) n onal I

Vol-4, Issue-2, 2020 (IJEBAR)

E-ISSN: 2614-1280 P-ISSN 2622-4771

The alpha test results or the reliability coefficient can be determined reliably if the alpha value> 0.05 and
the category is based on Sugiyono's index reliability criteria quoted by Rahmasari (2015: 73) are:
Between 0.800 and 1.00: very high

Between 0.600 and 0.799: high

Between 0.400 and 0.599: enough

Less than 0.200: very low

Multiple Regression

This study was determined by looking at the level of data error of 5%. The criterion for a 5% error level is
rejected r count> r table, then H is rejected and H is accepted, conversely if r count <r table, H is accepted
and H is rejected. The coefficient issued is stated to be significant if the value of p <0.05.

Hypothesis 111 testing uses multiple regression analysis. Criteria for the error level of 5%, price
freedom Fcount> Ftable, then H is rejected and H is accepted. The multiple regression coefficients are
recognized as significant if the p-value <0.05. Double counting and F are done using SPSS Version 21.0
program. Contribution Model

Y =bo + bl X1+ b2 X2+ bh.X,

Keterangan:

Y = Perception of UMKM the importance of preparing financial statements
X1 = Business size

X2 = Length of effort

X3 = educational background

bo, b1, b2 and b3 = multiple regression coefficients.

Hypothesis Test

After data processing, data analysis with descriptive analysis and the results of statistical analysis are
performed which provide a statistical interpretation of the results of each data processing, each statistical
test, which is presented in a table with the help of IBM SPSS version 21.0. The data analysis techniques
used are:

Hypothesis Test (Statistical test t)
The t-test statistic on planning shows the great influence of one independent variable or individual
explanation in explaining the agreed variables.
Inggris

After analyzing the data and estimating the calculation results, the next step is to compare the estimated
t (significant) with a significance level of 0.5 (5%) and the value of the table. To draw conclusions whether
hypotheses 1, 2, 3 are accepted or rejected using the following conditions:

Significance of t <0.05, the alternative hypothesis is accepted.
Significance of t> 0.05 then the significance of zero is accepted and the alternative hypothesis is rejected.
Ho is there is no effect of the independent variable on the dependent variable and Ha is there is the effect
of the independent variable on the dependent variable.
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X — Uy

S/ﬁ

Statistical test

t =

Keterangan:

T = rata-rata

7 = nilai yang dihipotesiskan

5 = standar deviasi / simpananan baku
n = banyak sampel

Significance Test Simulation (Statistical Test F)
The simultaneous significance test (F statistical test) on determining shows all the independent or
independent variables entered in the model are supported together against the dependent / success variable.

R_
_ K
F= (1—R¥)(n—K —1)
Where:

F: Approval of the probability distribution
R2: Co-regression regression

K: The number of independent variables
n: Amount of data (sample)

After analyzing the data, and then considering the calculations, the next step will discuss the
significance of F smaller or equal to 0.05 or sig F greater than 0.05. Significance level F <0.05 and Fcount>
F table then the null hypothesis (Ho) is rejected and the alternative hypothesis (Ha) is accepted. Meanwhile
if F> 0.05 and F count <F table then the null hypothesis (Ho) is accepted and the alternative hypothesis
(Ha) rejected. Ho is there is no effect of the independent variable on the dependent variable and Ha is there
is an effect of the independent variable on the dependent variable.

Test the Coefficient of Determination (R?)
The coefficient of determination (R?) essentially measures the ability of the ability of the regression
model to explain the dependent variables, Ghozali (2011: 97).
2 KT
T KT

R

JKR and JKT will not be negative, so their valuable value is zero. While the maximum value of a portion
is one. Then it can be written 0 < R? < 1 (Budiyono, 2009: 258-259).

3. Results and Discussion
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Results

This study was determined by looking at the level of data error of 5%. The criterion for a 5% error level is
rejected r count> r table, then H is rejected and H is accepted, conversely if r count <r table, H is accepted
and H is rejected. The coefficient issued is stated to be significant if the value of p <0.05. Hypothesis Il
testing uses multiple regression analysis. The criterion for a 5% error level is agreed upon by Fcount>
Ftable, then H is rejected and H is accepted. The multiple regression coefficients are recognized as
significant if the p-value <0.05. Double counting and F are done using SPSS Version 21.0 program. Below
will be discussed the results of multiple regression analyses.

Table 1 Results of Multiple Regression Analysis

Sub Variable Coefficient t-hcount  Sig. Conclusion
Regresi (b)

Business size 0,222 1,258 0,105 Not significant

Business age 0,188 4,629 0,000 Significant

Educational background 0,453 5.521 0,000 Significant

Constant = 6,976

R2 = 0,466

F count = 44.947

F table = 2,67

Sig. = 0,000

Sig. Business size 0,210/ 2 = 0,105
Source: Primary Data Processed

From the results of the regression analysis it can be seen that multiple regression is as follows:
Y = K+alX1 +a2X2 +a3Xx3
Y =6,976 + 0,222X1 + 0,188 X2 + 0,453 X3

Hypothesis Testing Results
Hypothesis Test (t statistical test)

The t-test statistic on planning shows the great influence of one independent variable or individual
explanation in explaining the agreed variables.

To read the coefficient of the line can be seen in column t with significance. The regression line
coefficient testing is carried out as follows:

For the business size variable (X1), the coefficient value 0.222 is found so the regression line equation
isY =6.976 + 0.222 X1, with t arithmetic = 1.258, t table = 1.976, and sig. = 0.210, because t arithmetic is
smaller than t table (1.258 <1.976) and the significance value is more than 0.05 (0.210> 0.05), then Ho can
be accepted as a variable of business variables in accordance with the expectations of financial MSMEs.

For the business length variable (X2), the coefficient value is 0.188 so that the regression line equation
isY =6.976 + 0.188 X2, with t arithmetic = 4.629, t table = 1.976, and sig. = 0,000, because t arithmetic is
greater than t table (4.629> 1.976) and the significance value is less than 0.05 (0.000 <0.05), then Ho is
rejected, which means a positive business length of MSME expectations regarding the use of accounting
information .

For educational background variables (X3), the coefficient value is 0.453, so the equation of the
regression line is Y = 6.976 + 0.453X3, with t arithmetic = 5.521, t table = 1.976, and sig. = 0,000, because
t arithmetic is greater than t table (5.521> 1.976) and the significance value is smaller than 0.05 (0.00
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<0.05), then Ho is rejected, the variable change about accounting has a positive effect on the use of
accounting information.

Significance Test Simulation (Statistical Test F)

Multiple regression analysis using the F (Fisher) test to examine the relationship between variables
including business size, business duration, educational background on MSME perceptions about the matter
of facilitating financial reporting on MSMEs in Surakarta and Sukoharjo. If the significance value is greater
than 0.05, the regression model is statistically significant. From the test results obtained the calculated F
value of 44,947 is greater than the F table of 2.67 with a significance of 0,000. Because the value of F
count> F table (44.947> 2.67) and the significance is less than 0.05 (0.000 <0.05), it can be simplified
hypothesis that states education towards MSME perceptions about the importance of financial reporting "is
proven.

Deteremination Coefficient (R2)

The coefficient of determination is a tool to measure the effect of independent variables on variables. The
coefficient of determination is large between 0 to 1, the coefficient of determination of the number 1, the
greater the coefficient of the independent variable on the dependent variable. The R2 test results in this
study obtained a value of 0.466. This shows the perception of MSMESs about the importance of financial
reporting on MSMEs in the cities of Surakarta and Sukoharjo influenced by variables of business size,
length of business, and educational background of 46.6%, while the remaining 53.4% depends on other
factors not included in the study this.

Discussion

MSMEs regarding business size, length of business, and educational background towards MSME's
perception of the importance of preparing financial reports. The discussion of each variable is presented as
follows:

Effect of business size on MSME perceptions of the importance of making financial reports on bicycle
shops in Surakarta and Sukoharjo regencies.

The results showed that the size of the business did not conflict with the perception of MSMEs about the
importance of preparing financial statements. This is discussed with the results of statistical tests for scale
variables obtained by a business calculation of 1.258 and t table 1.976 with a significance level of 0.210,
because t arithmetic <t table (1.258 <1.976), and a significance greater than 0.05 (0.210> 0, 05 ), then this
research succeeded in proving the first hypothesis, which reads "No positive effect on accounting
information efforts".

The results showed that the size of businesses in the bicycle shop MSME in the cities of Surakarta and
Sukoharjo were still relatively small, so the effect on using accounting information was very small. This
shows that the hypothesis in this study was rejected, this means that the size of the business size does not
affect the perception of MSME about the importance of preparing financial statements. This contradicts the
theory of Linear Diah Sitoresmi and Fuad (2013) which states that companies that have advanced will
require an additional number of workers by increasing company activity. Adding several businesses will
also increase the income or sales obtained, the higher the company in using accounting is also the greater.
According to Arizali Aufar (2013) the higher the scale of the business and the more complex business
processes will increase the accounting needs for business continuity, likewise accounting information
becomes useful as an effort to improve managerial results.
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Based on research conducted by Chelsy Wulandari and Dani Hidayat (2012) shows that business scale
variables are not significant to the preparation and use of accounting information. Not related to the scale
of the effort to prepare and use accounting information because measuring the scale of the effort in this
study only uses the number of employees. Besides, research from Nita Andriani and Zuliyati (2015) shows
that business scale variables do not significantly influence the use of accounting information. More and
more companies that are approved by entrepreneurs do not need to use accounting information by managers
or business owners of Troso ikat.

The longstanding influence on MSME perceptions about the importance of preparing financial
statements

The results showed a positive influence on the company towards the perception of MSMEs about the
importance of making financial reporting. This is evidenced by the results of statistical tests for the age
variable of the company obtaining a calculated test value of 4.629 and t table 1.976 with a significance level
of 0.008 because of t arithmetic> t table (4.629> 1.976) with a significance level greater than 0.05 (0.000
<0, 05), then this study succeeded in proving the second hypothesis stating "Has a positive effect on the
company on the perception of MSMEs about the importance of preparing financial statements".

The results showed that the age of the company determines a significant negative effect on MSME
perceptions about the importance of preparing financial statements in small and medium businesses. This
shows that the hypothesis in this study is accepted, it means the length of effort has a positive effect on
MSME perceptions about the use of accounting information . The results of this study are similar to the
results of the research of Holmes and Nicholls (1989) and Murniati (2002) which states the age of the
company has a significant effect on the level of use of accounting information in small and medium
businesses. However, this result is different from the results of Era Astuti's (2007) research which states
that the company does not approve the level of preparation and use of accounting information.

According to Murniati (2002), the characteristics of company silk are very challenging to the
company's growth, one of the characteristics is the old company. The company determines the company's
experience in doing business, according to the need to use accounting information will also increase along
with the increasing difficulty of the company.

The negative number of companies in this study shows more. This is considering a company that has
just started or has more than 10 years of age, has more than 10 years, has more than 10 years, more than 10
years, more people want to know more both from within and from outside the company for the development
and survival of the company.

The influence of owner education on the use of accounting information in small and medium
businesses

The results of this study indicate the positive influence of educational background on the perception of
MSMEs about the importance of preparing financial reports. This is evidenced by the results of the
statistical test t for MSME credit rating variables on accounting for the use of accounting information
obtained a t value of 5.521 and t table 1.976 with a significance level of 0.000, because of t arithmetic> t
table (5.521> 1.976), and a greater significance of 0.05 (0,000 <0.05), this study succeeded in proving the
hypothesis which states "Providing a positive influence on educational background on the perception of
MSEs about the importance of preparing financial statements".

The results showed that manager education had a significant influence on MSME perceptions about
the importance of preparing financial reports. Formal education issued by managers/owners of MSMEs is
very challenging to the skills and abilities needed by managers/business owners in managing their
businesses. The low level of formal education of the owner/manager will also lower the preparation and
use of accounting information in its use compared to the owner/manager who has a higher level of formal
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education. Owners or managers of companies that have additional education will be asked for the
preparation and use of accounting information, such as those obtained from the education and training that
are followed to support the owner of knowledge related to accounting. Other factors that can influence
accounting information Manager/owner educational benefits with differences in the level of formal
education that is issued. Formal education that is approved by the owner/manager can add to the manager's
confidence in doing so in using accounting information for decision making.

The results of this study reinforce the research of Holmes and Nicholls (1989) and Murniati (2002)
which states that the level of education of managers/owners greatly influences the level of information used
in small and medium businesses. A low level of formal education also prepares and uses accounting
information compared to a higher level of formal education.

4. Conclusions

Based on the results of research and discussion, several conclusions can be drawn:

1. Not important. "MSMEs about the importance of financial planning. This is calculated from the
calculated value smaller than t table (1.258 <1.976) and the significance value greater than 0.05 (0.210>
0.05).

2. It is a positive influence of long-standing efforts on MSME perceptions about the importance of
financial reporting. This is evidenced by the calculated t value greater than t table (4.629> 1.976) and
the significance value is less than 0.05 (0.000 <0.05).

3. The importance of background education about perceptions about MSMEs about the importance of
financial reporting. This is evidenced by the calculated t value greater than t table (5.521> 1.976) and
a significance value of 0.000, which means it is smaller than 0.05 (0.000 <0.05).

4. Periodically positive the size of the business, length of business, and educational background on the
perception of MSMEs about the importance of preparing financial reports. This means that the
calculated F value is greater than the F table (44.947> 2.67) and the significance value is smaller than
0.05 (0.000 <0.05.
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