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Abstract: The open unemployment rate (TPT) in East Java is still dominated by graduates
of Vocational High Schools (SMK), which shows a gap between the skills
taught in schools and the needs of the workforce. This study aims to analyze the
influence of entrepreneurial and culinary aspects on the readiness of vocational
high school students to become entrepreneurs. Using a quantitative approach,
data were collected from six vocational high schools in East Java that have
Culinary, Agribusiness, and Marketing majors, with a closed questionnaire-
based survey method using a Likert scale. The results of the study showed that
entrepreneurial aspects, such as creativity, innovation, and courage to take risks,
had a positive and significant effect on students' readiness to become
entrepreneurs. Likewise, culinary aspects that include production skills,
business management, and marketing strategies also increase students' readiness
to build independent businesses. The implementation of "Practical Training to
Become an Entrepreneur" has proven effective in improving students'
entrepreneurial skills and mindsets, with students from the Agribusiness and
Marketing majors showing a higher tendency to become entrepreneurs
compared to the Culinary major. These results emphasize the importance of
strengthening practice-based entrepreneurship curricula and collaboration
between schools, industry, and government in creating an ecosystem that
supports young entrepreneurs.

Keywords:  Entrepreneurship, Vocational Schools, Culinary Sector, Agribusiness Sector,
Practical Training.
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1. Introduction

The Culinary Business Tourism Study Program (CBZ) is a study program that focuses on
creating business opportunities, agricultural innovation, creativity, and entrepreneurial skills to
create culinary entrepreneurs, and the International Business Management Study Program
(Faculty of Management and Business) has succeeded in creating graduates who create jobs,
have independence and innovation and can calculate risks to create jobs. Universitas Ciputra
Surabaya has assisted (mentoring) a lot until the graduates are easily able to open business
opportunities. The excellence of the learning process is carried out in an innovative and creative
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way. Actively learn various concepts, skills, and knowledge about business through hands-on
practice.

The alignment between the changes to the RPIMD 2019-2024 of East Java Province and
KLHS, where the East Java Government plays an active role in supporting the achievement of
Sustainable Development Goals (SDGs). One aspect of the SDGs that is the focus of this
research is eliminating hunger, achieving food security and good nutrition, and improving
sustainable agriculture. Thus, the changes in the RPIMD 2019-2024 of East Java Province,
namely Mission 2: The creation of social sustainable welfare, fulfillment of basic needs,
especially health and education, provision of employment by paying attention to vulnerable
groups [1] and the Strategic Plan of the East Java Agriculture & Food Security Office 2019-
2024 [2]. Vocational High School (SMK) graduates have the highest TPT in East Java, seen
from the level of education completed in 2021, the TPT for Vocational High School (SMK) is
still the highest among other education levels, which is 8.59 percent followed by the TPT for
Senior High School (SMA) at 6.16 percent in Table 1.

Table 1. TPT Data 2021

. Regional Type Gender
Education Level Rural Urban Male Female Youth
1) (2) 3) (4) (©) (6)
Not graduated from | = 5, ,q 6.68 13.40 11.41 12.99
elementary school
Elementary School 10.89 7.37 8.31 9.95 8.84
Junior High School 13.02 9.51 10.26 12.61 11.10
Senior High
School/Vocational 14.70 14.90 15.91 12.60 14.78
School
Higher Education 9.81 7.23 10.05 12.90 9.07
Youth 13.41 11.49 13.28 11.58 12.61

Source: BPS East Java Province Uploaded 2022.

The phenomenon of the Open Unemployment Rate (TPT) in East Java has consistently
decreased. In fact, the current TPT rate is lower than the national TPT. Based on data from the
Central Statistics Agency (BPS) in November 2023, the East Java TPT in August 2023 was at
4.88 percent or 1.17 million people. Meanwhile, unemployment in East Java is dominated by
SMK graduates”, where the Open Unemployment Rate (TPT) in East Java in February 2023
amounted to 4.33 percent, down 0.48 percent compared to February 2022. East Java's TPT is
lower than the national rate of 5.45 percent.

In addition to challenges in the education and training system, students' understanding of
the importance of collaboration in entrepreneurship is still limited. In fact, in a dynamic
business ecosystem, the ability to collaborate is a key factor in creating a sustainable business.
Students' lack of practical competence in managing a business or venture independently is also
an obstacle in encouraging the creation of young entrepreneurs among SMK graduates.
Furthermore, the mindset of students who tend to be oriented towards finding a job after
graduation is a challenge in developing an entrepreneurial spirit. Therefore, a training strategy
is needed that not only equips students with technical skills, but is also able to change their
paradigm to be more oriented towards job creation.
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This study aims to analyze the suitability of the educational structure in SMK with the
demands of the development of science and technology and the needs of the world of work, as
well as to examine the effectiveness of entrepreneurship training in building the spirit of
entrepreneurship among students majoring in Catering, Agriculture, and Marketing. In
addition, this study also aims to explore students' understanding of the importance of
collaboration in entrepreneurship and its implications for business sustainability. Furthermore,
this research will assess the students' level of practical competence in managing a business or
venture independently and formulate training strategies that can change the mindset of students
from merely looking for work to creating jobs through entrepreneurship. Thus, the results of
this research are expected to provide recommendations for curriculum development and
training programs that are more relevant to industry needs and support the improvement of the
entrepreneurial spirit among vocational students.

2. Literature Review
2.1. Practical Training.

Training is a series of activities both personally to having skills and adding skills
systematically so that they have the appropriate abilities in their fields. Training is a learning
process that allows students to carry out current practice activities in accordance with the
provisions (Widodo, 2015). Elnaga and Imaran (2013), explain that in fact if without proper
training for students, then in the end they will not get news and skill improvement up to the
maximum limit in carrying out work. According to Ragawati, et al. (2014); Sultana, et al.
(2012), training activities have the following intentions and objectives: meeting the needs of
the current world of work, namely that the training carried out will provide benefits and skills
to complete a job. Sultana, et al. (2012), training is an indicator in efforts to improve
performance, therefore training is positively and significantly correlated with student
performance. Triasmoko, et al. (2024) stated that training has a positive and significant impact
on student performance.

Efforts to improve the performance of educators, students must be attempted in the form
of educational education and/or training. The most common and almost average method of
interest in training and development is the ‘on the job' method Busono (2016). On the job
training (OJT) is a form of training through instructions, namely using each worker allocated
according to field conditions, with assistance and mentoring that is ready to train Supriatna &
Sutisna (2016). Training is more directed at improving HR capabilities related to their current
responsibilities.

2.2. Entrepreneurship.

Entrepreneurial activities can lead to growth and development of competitiveness for
economic growth, in addition there is also a tendency for everyone to dare to take risks as an
entrepreneur higher than if the person works as an employee or staff. Through entrepreneurship
education is a process of teaching and learning entrepreneurship which includes adding or
improving knowledge, personality character, skills, and level of behavior Isrososiawan (2012);
Harianti, et al. (2021). In general, entrepreneurship education has the intent and purpose of
being aware that entrepreneurship is a career choice and understanding the process of building
and managing a new business venture (Arasi, et al., 2012). Several things that reflect the
character, attitude and decisions as entrepreneurs cannot be implemented by students
individually. While the attitude as an entrepreneur shows an effective spirit for students in
creating jobs and becoming independent entrepreneurs Mopangga (2014). Several factors that
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foster entrepreneurship in several countries related to the role of universities how the concept
of implementing entrepreneurship education (Chimucheka, 2013); (lon, 2015), has stated that
entrepreneurship education is a mindset that contributes to improving economic growth.

lon, (2015), various educational programs used in variations of learning methods used to
improve student skills in this case also have an important role in the development of society in
the economic, social, political and cultural fields (Kimiyaei, et al., 2015).

2.3. Agribusiness Sector.

The job prospects for SMK graduates majoring in agribusiness can work in the agricultural,
plantation and food industry sectors as experts or decision makers in every business process,
of course in the agricultural sector.

Based on data from the Central Statistics Agency in 2020, the agricultural sector is the
second largest sector that influences the country's economic growth by 12.72%, which means
that the agricultural sector has a fairly large influence on economic growth so that special
attention is needed in the development of the agricultural sector and the relationship between
local wisdom, so that local wisdom must continue to be used as the foundation of life (Rusani,
et al., 2023; Mujahidin, 2017; Munawaroh & Abdillah, (2022).

2.4. Culinary Sector

According to the World Travel & Tourism Council. Travel & Tourism Economic Impact
(2015), Culinary is a science that covers the scope of managing cooking, from processing to
serving food both traditionally and internationally. With the basic culinary curriculum for
students, it is hoped that they will have expertise, professionalism and be ready to work in the
culinary field (Moerwanto & Janoasmoro (20217). The material taught in the culinary field
includes: learning about tools or machines in the food industry; learning recipes, basic
ingredients, main ingredients, nutrition, nutrition; and learning about food processing
techniques.

2.5. Marketing Aspects

Marketing is the process of creating, distributing, promoting, and pricing goods, services,
and ideas with the aim of meeting consumer needs (Tjiptono & Diana, 2020). Marketing is also
one of the main activities that companies need to carry out in running their businesses (Kotler
& Keller, 2028); Assauri (2017) is a marketing technique that allows businesses to use any
channel to communicate directly with customers. To accelerate promotional activities and have
an impact on productivity in the organization itself, several businesses are currently conducting
direct marketing (Tirtayasa, et al., 2021)

3. Research Method

This research is a quantitative study aimed at obtaining valid data. The variables used in this
study are: entrepreneurship and culinary aspect. In this study, the population consists of
Vocational Students in East Java namely: (1) SMK Muhammadiyah 5 Panceng Gresik; (2)
SMKN 1 Cerme Gresik; (3) SMKN 1 Dlanggu, Mojokerto; (4) SMKN 1 Wonokromo,
Surabaya; (5) SMK Unitomo Surabaya. The sample size to be used is 10 times the number of
indicators in all variables in the study, thus using the "rule of thumb" formula, and the sampling
method is purposive sampling. The determination of the population and sample size was carried
out by considering the relevance and representation of students in the field of study under study.
The data sources and types used in this study include primary data, which is distributed to the
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Vocational Schools in East Java with a focus on three main majors, practical training;
entrepreneurship; culinary sector, agribusiness sector and marketing. The method used by the
researcher to collect data is the closed-ended questionnaire method. This study uses a Likert
scale to make it easier for respondents to answer the questions. Data analysis in this study is
conducted using SPSS 25 program.

4. Results and Discussion

4.1 Results
Validity Test
Table 2. Validity Test Result
Variables Indicator CPearso_n Sig. Remarks
orrelation
Practical Training X1.1 0.678
(X1) X1.2 0.689 .
%13 0.701 0.000 valid
X1.4 0.788
Entrepreneurship X2.1 0.721
(X2) X2.2 0.726
X2.3 0.803 0.000 valid
X2.4 0.808
X2.5 0.850
Agribusiness Sector | X3.1 0.670
(X3) X3.2 0.699 .
X33 0.721 0.000 valid
X3.4 0.782
Culinary Sector X4.1 0.741
(X4) X4.2 0.766 .
X243 0.823 0.000 valid
X4.4 0.812
Marketing Aspects | Y1 0.860
Y) Y2 0.690 .
Y3 0.691 0.000 valid
Y4 0.721

Sources: Processed Data SPSS (2025)

Based on Table 1, all indicators of each variable have a sig of less than 0.05, so that all
indicators of the validity test results can be declared valid.

Reliablity Test
Table 3. Reliability Test Result
Cronbach’s Alpha

Variables Indicator i Item Deleted Cronbach’s Alpha Remarks
Practical Training X1.1 0.656
(X1) X1.2 0.633 .
X13 0.701 0.711 reliable
X1.4 0.688
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Entrepreneurship X2.1 0.689

(X2) X2.2 0.629
X2.3 0.685 0.733 reliable

X2.4 0.702

X2.5 0.724

Agribusiness Sector X3.1 0.640
(X3) §§§ 822? 0.657 reliable

X3.4 0.632

Culinary Sector X4.1 0.641
(X4) §j§ 8232 0.721 reliable

X4.4 0.712

Marketing Aspects Y1l 0.660
(¥) zg 82;8 0.789 reliable

Y4 0.722

Sources: Processed Data SPSS (2025)

Based on Table 2, it shows that all indicators of each variable have a Cronbach's Alpha
value greater than 0.6, while the Cronbach's Alpha if item deleted for each indicator is less than
0.6, so the results of the reliability test can be stated that all result indicators can be stated as
reliable.

Multiple Linear Regression Equation
In hypothesis testing, researchers use multiple linear regression equations to conduct
partial tests (t-tests).

Partial Test (t-Test)
Table 4. Result of t -Test

Model Unstandardized Standardized t Sig
Coefficients Coefficients
B Std.Error | Beta
1 (Constant) 0.131 0.482 0.262 0.797
Practical Training 0.191 0.089 0.226 2.812 0.006
Entrepreneurship 0.257 0.055 0.377 4.672 0.000
Agribusiness Sector 0.306 0.069 0.315 4.649 0.000
Culinary Sector 0.378 0.071 0.416 4.810 0.001

Sources: Processed Data SPSS (2025)

Based on Table 3, the results of the definite Test (t-Test) function to test the influence of
each independent variable partially or independently on the dependent variable. If the sig. value
obtained from t <0.05, then HO is rejected. This means that the independent variable has a
significant partial effect on the dependent variable. The conclusion of the results of the
hypothesis H1; H2; H3 and H4, there is a significant relationship partially or independently on
the dependent variable
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Simultaneous Test (F-Test)
Table 5. ANOVA

Sum of Square | df Mean Square F Sig.
1 Regression 25.685 4 8.562 144.904 | 0.000
Residual 12.171 205 |0.059
Total 37.856 209

a. Dependent Variable: Marketing Aspect
b. Predictors: (Constant), Practical Training, Entrepreneurship, Agribusiness
Sector, Culinary Sector

Based on Table 4, the results of the simultaneous test (F test), where the sig. value < 0.05,
so it is concluded that the independent variables simultaneously affect the dependent variable
on marketing aspect.

Coefficient of Determination
Table 6. Coefficient of Determination Result

Model Summary
Model R R Square Adjusted Square
1 0.8622 0.743 0.689

a. Predictors: (Constant), Practical Training, Entrepreneurship, Agribusiness

Sector, Culinary Sector
b. Dependent Variable: Marketing Aspect

Based on Table 5, the test results of the coefficient of determination is 0.743 or equal to
74.3%. These results mean that the variables X1, X2, X3, and X4 simultaneously affect the
variable Y1 is 74.3%, where the rest are other variables outside the variables studied by the
researcher.

4.2 Discussion

This study aims to analyze the influence of entrepreneurial and culinary aspects on the
readiness of Vocational High School (SMK) students in entrepreneurship. Based on data
collected from respondents from six vocational schools in East Java.

This is indicated by the high path coefficient value and the level of significance that meets
the statistical test criteria. Factors in entrepreneurship, such as creativity, innovation, and
courage to take risks, have been shown to contribute to increasing students' motivation to start
a business independently.

From the culinary aspect, the results of the study indicate that understanding culinary
business management, cooking skills, and mastery of product marketing techniques have a
significant impact on students' readiness to become entrepreneurs in the culinary field. Students
who have better technical skills and a strong understanding of business strategies tend to be
more confident in starting their own businesses.

In addition, the practical training provided in this study proved effective in improving
students' readiness to become entrepreneurs. Respondents who had participated in the training
showed a significant increase in their understanding of business planning, financial
management, and marketing strategies. These results indicate that a practice-based learning
approach is more effective than conventional methods that are only based on theory.
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The results of the analysis also showed that students from the Agribusiness and Marketing
majors had a higher tendency to become entrepreneurs than students from the culinary majors,
although all majors experienced an increase in understanding after participating in the training.
School environmental factors and support from teachers and industry also participated in
forming an entrepreneurial mindset among students.

Overall, this study confirms that a practice-based training approach and increasing
entrepreneurial and culinary aspects can improve the readiness of vocational high school
students to start a business independently. Therefore, the recommendation that can be given is
the need for the development of a more intensive entrepreneurial practice-based curriculum
and increased collaboration between schools, industry, and government in supporting
entrepreneurship programs for vocational school students.

5. Conclusion

Based on the results of the research that has been conducted, it can be concluded that the
entrepreneurial and culinary aspects have a significant role in increasing the readiness of
Vocational High School (SMK) students to become entrepreneurs.

The implementation of the "Practical Training to Become an Entrepreneur” program has
proven effective in improving the entrepreneurial skills and mindset of SMK students,
especially in the Culinary, Agribusiness, and Marketing majors. Students who took this training
experienced an increase in understanding in business planning, financial management, and
marketing strategies needed in running a business. In addition, this study found that students
from the Agribusiness and Marketing majors had a higher tendency to become entrepreneurs
than students majoring in Culinary, although overall, this training had a positive impact on all
groups.

Thus, this study emphasizes the importance of strengthening the practice-based
entrepreneurship curriculum for vocational high school students to reduce unemployment rates
among graduates. Collaboration between schools, industry, and government needs to be
strengthened to provide a learning ecosystem that is more supportive of the creation of young
entrepreneurs. It is hoped that the results of this study can be the basis for formulating
vocational education policies that are more oriented towards job creation through
entrepreneurship. As a suggestion for further research, it is recommended to expand the scope
of the study by involving more vocational high schools from various regions so that the
research results are more representative. In addition, a mixed-method approach can be used to
explore more deeply the non-quantitative factors that influence students' readiness to become
entrepreneurs, such as the role of the social environment and family support.

References

Avrasti, Z., Falavarjani, M .K. & Imanipour, N. (2012). A study of teaching methods in
entrepreneurship education for graduate students. Higher Education Studies. 2 (1):
2-10.

Assauri, Sofjan. (2017). Manajemen pemasaran: Dasar, konsep dan strategi . Raja
Grafindo Persada. Jakarta.

Busono, G.A.(2016). Pengaruh sistem pelatihan dan pengembangan karyawan terhadap kinerja
karyawan PT. Persada Sawit Mas (PSM) Kecamatan Pampangan Kabupaten Ogan
Komering Ilir. Mugtashid. 1(1): 81 — 113

International Journal of Economics, Bussiness and Accounting Research (IJEBAR) Page 123


https://www.onlinejournal.in/
https://www.onlinejournal.in/
https://www.onlinejournal.in/ijir/
https://www.onlinejournal.in/v3i92017/
https://www.onlinejournal.in/v3i92017/
https://jurnal.stie-aas.ac.id/index.php/IJEBAR

International Journal of Economics, Business and Accounting Research (IJEBAR)
Peer Reviewed — International Journal

Vol-9, Issue-1, 2025 (IJEBAR)

E-ISSN: 2614-1280 P-ISSN 2622-4771

https://jurnal.stie-aas.ac.id/index.php/IJEBAR

Chimucheka, Tendai. (2013). The impact of entrepreneurship education on the establishment
and survival of small, micro and medium enterprises (SMMEs). Journal
Economics.4(2): 157-168.

Elnaga, A.& Imran, A. (2013). The effect of training on employee performance. European
Journal of Business and Management. 5(4):137-147

Harianti, A., Malinda,M., Nur , Henky Lisan Suwarno,H.L.,Margaretha, & Kambuno, D.
(2021). Peran pendidikan kewirausahaan dalam meningkatkan motivasi,
kompetensi dan menumbuhkan minat mahasiswa. Jurnal Bisnis &
Kewirausahaan.16(3): 214 — 220

lon, M. L. (2015). Entrepreneurship education and the economy vicious circles. Academica
Brancusi Publisher, 8(9): 2344-3685.

Isrososiawan, S. (2012). Peran kewirausahaan dalam pendidikan. society, Jurnal Jurusan
Pendidikan IPS Ekonomi; 9: 26 — 49

Kimiyaei, A., Gholami,A., Safari, A., & Shirpour A. (2015). Entrepreneurship education and
entrepreneurial school a new approach in education and the growth of students,
Jurnal UMP Social Sciences and Technology Management, 3(3): 208-212

Kotler, P., & Keller, K.,L.(2018). Marketing management. fourteenth edition, Pearson
Education, Inc. Publishing as Prentice Hall, One Lake Street, Upper Saddle River,
New Jersey 07458

Mopangga, H. (2014). Faktor determinan minat wirausaha mahasiswa Fakultas Ekonomi dan
Bisnis Universitas Negeri Gorontalo. Trikonomika, 13(1): 78 — 90

Moerwanto, A. S.& Junoasmono, T. (2017). Strategi pembangunan infrastruktur wisata
terintegrasi. Jurnal HPJI.2017; 3(2): 67—78.

Mujahidin, A. (2017). Peranan kearifan lokal (local wisdom) dalam pengembangan ekonomi
dan Perbankan Syariah di Indonesia. JURIS (Jurnal Ilmiah Syariah), 15(2), 153 -
168. https://doi.org/10.31958/juris.v15i2.496

Munawaroh & Abdillah. (2022). The Responsiveness of figh and its local wisdom of Pengajian
Pitulasan Menara Kudus. ADDIN: Media Dialektika IlImu Agama, 16(1), 31- 54

Parawansa, Khofifah Indar Parawansa., 1, (2021). Perubahan rencana pembanguan jangka
menengah daerah (RPJMD) Provinsi Jawa Timur thaun 2029 — 2024.

Ragawanti, E., Bambang, S., S & Arik, P. (2014). Pengaruh on the job training dan off the job
training terhadap kinerja karyawan (Studi pada karyawan tetap PR. Sejahtera
Abadi). Jurnal Administrasi Bisnis. 8 (2): 1-9.

Rusanti, S., E., Sofyan, S., & Syarifuddin. (2023). Implementasi konsep Ekonomi Islam pada
Sektor pertanian berbasis kearifan lokal dan tantangan pembiayaan di perbankan.
Jurnal llmu Perbankan dan Keuangan Syariah, 5(1):1 — 24.

Sulistyo Hadi (2019). Rencana strategis (RENSTA) Dinas Pertanian dan Ketahanan Pangan
Provonsi Jawa Timur 2019 — 2024.

Sultana, A., Sobia, I, Kamran, A. Nasir, M. (2012). Impact of training on employee
performance: A study of telecommunication sectorin pakistan. Interdisciplinary
Journal of Contemporary Research in Business. 18 (6). 646-661

Supriatna, A dan Sutisna, M. (2016). Pengaruh pelatihan kerja terhadap kinerja karyawan
(Studi Kasus PDAM Tirta Bumi Wibawa Kota Sukabumi).Jurnal Bisnis dan
Investasi. 2(3): 43 - 55

Triasmoko, D., Moch. D. M., & Gunawan, E. N. .(2014). Pengaruh pelatihan kerja terhadap
kinerja karyawan (Penelitian Pada Karyawan PT. Pos Indonesia (Persero) Cabang
Kota Kediri). Jurnal Administrasi Bisnis. 12 (1).1-10.

International Journal of Economics, Bussiness and Accounting Research (IJEBAR) Page 124


https://www.onlinejournal.in/
https://www.onlinejournal.in/
https://www.onlinejournal.in/ijir/
https://www.onlinejournal.in/v3i92017/
https://www.onlinejournal.in/v3i92017/
https://jurnal.stie-aas.ac.id/index.php/IJEBAR
https://doi.org/10.31958/juris.v15i2.496

International Journal of Economics, Business and Accounting Research (IJEBAR)
Peer Reviewed — International Journal

Vol-9, Issue-1, 2025 (IJEBAR)

E-ISSN: 2614-1280 P-ISSN 2622-4771

https://jurnal.stie-aas.ac.id/index.php/IJEBAR

Tjiptono, F., & Diana, A. (2020). Pemasaran. Yogyakarta: Penerbit Andi

Tirtayasa, S., Nadra, 1., & Khair, H. (2021). Strategi pemasaran terhadap peningkatan kinerja
UMKM dimoderasi t eknologi pada masa pandemi covid-19. Jurnal Ilmiah,
Manajemen Dan Bisnis, 22(2), 244-259.

Widodo, S. E. Manajemen Sumber Daya Manusia, Erlangga. 2015; Jakarta

World Travel & Tourism Council. Travel & Tourism Economic Impact (2015). London:

WTTC

International Journal of Economics, Bussiness and Accounting Research (IJEBAR) Page 125


https://www.onlinejournal.in/
https://www.onlinejournal.in/
https://www.onlinejournal.in/ijir/
https://www.onlinejournal.in/v3i92017/
https://www.onlinejournal.in/v3i92017/
https://jurnal.stie-aas.ac.id/index.php/IJEBAR

