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Abstract:  This study is a literature review which is considered important with the increasing
number of female entrepreneurs who make a positive contribution to revitalizing
the country's economy. Not only men who can do entrepreneurship, nowadays
many women are also making an effort to revive their family's economy. In the
current situation, many find it difficult to get a job where socio-economic
conditions are uncertain which creates many opportunities for women to open new
business opportunities independently. In running a business, motivation is needed
to keep running what has been established. This study aims to dig up information
through literature studies related to how women are motivated to run independent
businesses in order to meet their economic and social needs presented by several
researchers who are used as empirical sources in this study. This research method
uses a literature review by summarizing the results of previous studies that have
been carried out. Based on this study, it was found that women's entrepreneurial
motivation comes from two factors, namely external factors and internal factors.
While the motivation for women's entrepreneurship as agents of change is the
existence of women who are entrepreneurs who have an impact on changes in the
family environment and community environment.

Keywords:  Motivation, Entrepreneurship, Woman Entrepreneur, Agent of Change.

1. Introduction

At this time, economic growth is the main problem that the government prioritizes to
carry out future economic development. One form of the government's foundation in carrying
out economic development is to increase entrepreneurship. When facing the problems of the
economic crisis in the past which was influenced by the success of entrepreneurs in surviving the
crisis. Therefore, small entrepreneurs can be used as an option to create new jobs. Economic
development will be successful if it is supported by the growth of new entrepreneurs who can
open up many new jobs as well.

The entrepreneurial spirit is not only owned by men, but women are now starting to be
moved to set up businesses as the foundation of the family economy. The varying requirements
of the private company sector or employment in the government sector through education and
experiences have created many opportunities for women to form their own businesses
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independently by using ideas as well as skills and creativity possessed and by using flexible
capital. The contribution of women to the development process is widely accepted. Women
today have broken the monopoly of man and proved themselves that they are not inferior to men.
Currently, women's roles are not limited to the traditional ones as mothers/housewives. The role
of modern women is much more than before.(Sibanda, 2021).

Entrepreneurship is one of the fields that many women choose to prove their ability to do
business. Women do not only act as wives and housewives, but many of them are actively
involved in various fields of life, both economic, political and social. Data on the world's
population, most of whom are women, show significant developments in participating to be
independent in entrepreneurship. Based on the 2018 Master Card Index of Women Entrepreneurs
(MIWE) data, the participation of women in the entrepreneurial world reached 163 million. Of
the 57 countries surveyed, Indonesia occupies the 46th position with the percentage of women
who are entrepreneurs at 15.8%. Very far when compared to countries that are in the top ranking
such as Ghana (46.4%), Russia (34.6%), Uganda (33.8%) and even neighboring Vietnam
(31.3%). Ghana, Russia, and Uganda rank at the top for the realized percentage of women who
are self-employed.

In various countries, recently the increase in the quantity of women entrepreneurs is
interesting to study. Although structurally and culturally women do not get enough fair
treatment, and even personal characteristics, women also do not have enough self-confidence to
succeed, but the reality shows that the number of women who choose entrepreneurial careers and
prove successful is increasing in number. The limitation of the problem here is what is the
motivation of female entrepreneurs to deliberately choose a career as an entrepreneur? Although
personally, culturally, and structurally have various obstacles. How do these motivational factors
affect the success of women entrepreneurs? And how female entrepreneurship in doing business
can provide inspiration, confidence,

2. Research Method

This research is a type of literature research and shows the factors that influence women's
motivation to become entrepreneurs. The literature search was carried out on the google schoolar
electronic database published for the last 5 years (2017-2021). The following are the steps in a
literature search:

1) Determining the research topic by exploring women's entrepreneurs, the problems to be
solved, until a conclusion is reached to explore more about "Motivation of women in
entrepreneurship”.

2) Determine the keywords that will be used to search for literature, namely: motivation,
entrepreneurship, women entrepreneurs, Agent of change, SMEs

3) Search for articles on predetermined keywords, both national and international articles.
The number of articles searched as much as possible but still relevant to the topic
discussed.

4) Articles collected from 2017 to 2021 through Google Scholar were then filtered again to
be relevant, and 8 articles were found that were truly relevant. Then the articles that have
passed the screening are reviewed one by one to fit the predetermined topic.

5) Make an article review by writing the name of the researcher and year, title, abstract
keywords, methods, samples, and research results from each article obtained to determine
whether the literature read meets the criteria to be reviewed or not.

6) The criteria set are research that investigates: 1) the description of women who are
entrepreneurs, 2) the factors that influence the motivation of women who are
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entrepreneurs, 3) the impact of women who are entrepreneurs as agents of change for
their environment.
7) The researcher found 8 titles of articles for a more in-depth study based on the suitability
of these studies with the established criteria.

Start by compiling articles based on the important things found in the previously filtered
literature by paying attention to the topics that have been determined.

3. Results and Discussion

In this section, several previous research results are presented which are used as empirical
references to be used as guidelines when conducting analysis. Based on the results of literature
studies from various sources, it was found that several studies were obtained:

Table 1. Review articles

Author/Year  Keywords Types of Method Sample Results
research
(Abdul & ewomen Quantitativ. = SPSS Business women The motivations of Muslim
Azmi, 2017) eMuslim e in 5 selected women entrepreneurs in Asia
eMotivation countries, Pacific SMEs can be classified
«Challenges namely into personal factors,
oEntrepreneurship Malaysia, family, market, community
Indonesia, and legal factors.
Thailand,
Vietnam,
Pakistan and
China.
(Kazumi, o Female Quantitativ  Pls 202 female Shows that the self-efficacy of
2017) entrepreneur e entrepreneurs in  women entrepreneurs in Japan
e Entrepreneurial 30 provinces in is the biggest motivation for
SUCCESS Japan them to build an independent
e Institutional business.
support
o Self efficacy
(Ozsungur, e Entrepreneurshi  Mix SPSS 132 woman That there is a positive and
2019) p Method entrepreneur significant correlation between
e \Woman Quantitativ who has an push, pull, emotional and
entrepreneurshi € & office in Adana balancing factors that motivate
P Qualitative Turkey a woman entrepreneur,
o Women namely: Holding on to an
entrepreneurshi independent life, proving that
p motivation she is capable, self-confident,
children, justice, innovation
and dreams.
(Rafiki, e Indonesia, Quantitativ.  SPSS 110 member The results of the study
2019 Islamic law respondents identify important factors that
) ee : .
e \Women Indonesian influence the success of
entrepreneurs Muslim Women Muslim women entrepreneurs
e success factor Entrepreneurs in the city of Medan, North
e Muslim Association in Sumatra Province in
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Author/Year

(Chabra,
2020)

(Sibanda,
2021)

(Ismail et al.,
2021)

(Khan et al.,
2021)

Keywords

entrepreneur

e entrepreneurial
intentions,

e women
entrepreneurshi
P

e entrepreneurial
potential,

e Micro, Small
and medium
enterprises

e Women
entrepreneurshi
p

o Entrepreneurshi
p

e SMEs

e Formal business

e Informal
business

e Entrepreneurshi
p

e Push and Pull
Factors

e Self-
Independence

e \Woman,

e entrepreneurial
success,

e risk taking,

e need for

Types of Method

research

Quantitativ.  SPSS

e

Mix Correlat

Method ive,
Descript
ive,
Explorat
ory

Mix case

Method study

Quantitativ.  SPSS

e and
AMOS

Sample

North Sumatra,
Indonesia.

103 women
entrepreneurs
SMEs in india

265 associations
of women
entrepreneurs in
Botswana africa

5 women
entrepreneurs in
the textile, food
and beverages
and construction
industries.

181 women-run
SMEs operating
in Pakistan

Results

Indonesia. There are 19 factors
that

derived  from trait-based,
social-psychological-based and
behavior-based approaches.
This model illustrates that

Personal characteristics
antecedents, motivation,
subjective norms,

entrepreneurship

ecosystem and entrepreneurial
self-efficacy influence
perceived desirability, and
entrepreneurial potential which
in turn leads to entrepreneurial
intention.

This study highlights the
potential role of
entrepreneurship in
influencing entrepreneurial
intentions.

The results reveal that

Women  entrepreneurs  in
Botswana are motivated by
various issues to start a
business both push and pull
factors. that the government
must provide adequate shared
infrastructure facilities. with
regular  concessions  and
incentives to women
entrepreneurs in the region.
For better results, there should
be coordination among the
various agencies involved,
without overlapping functions.
The factors that encourage

women to become
entrepreneurs  are  family
support, family  economic

status, independence and the
desire to own a business,
which contribute to the start
and sustainability of women's
entrepreneurial businesses.

The results showed that
internal factors including the
need for achievement, risk
taking, and self-confidence
and external factors including
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Author/Year  Keywords Types of Method Sample Results
research
achievement, economic factors and socio-
e economic cultural factors had a positive
factors, and significant influence on
¢ socio-cultural the success of women-owned
factors, companies..
o Islamic
Republic of
Pakistan

Based on the motivating factors, the results of research from several countries can be
described as follows:

Research Results from (Abdul & Azmi, 2017)

The results of research conducted on women entrepreneurs in 5 countries in the Asia
Pacific state that women occupy almost half of the working population. However, there are too
many challenges for them to get involved in the work as they have to sacrifice their time with
their families. It is the norm and culture in Asia Pacific countries that men are the head of the
family and women should be subservient to them. Thus, being their own boss is the answer to the
flexibility of time with their family. As a result, their motivation to do business is quite high.The
results of this study state that doing business is considered a good or bad deedada. As such, it
wasn't just limited to men. In Islam, being religious while doing business will ensure the female
entrepreneurs to have a successful al-falah in this world and the hereafter. In this study, the
motivation for women to establish entrepreneurship is family support, not easily giving up in the
face of challenges, wanting to increase family income, being able to help husband/family in
increasing household income, having skills in managing their business, having products that are
in great demand. market, The existence of self-confidence, want to be free in managing the
business, Want to motivate others, create jobs especially for their own families, and desire to
provide quality products.

Research results from (Kazumi, 2017)

This study conducted on women entrepreneurs in Japan contributes to the field of
entrepreneurship that focuses on the case of Japanese women entrepreneurs, this research is
unique and valuable. The findings of this study clarify the strength of the positive relationship
between informal institutional support and self-efficacy or confidence in women that they are
capable of running an entrepreneur and believe that the entrepreneur they run will be successful.
This article shows that the support of the organization and the surrounding community is very
important for women entrepreneurs to get approval from the community or local community
because social legitimacy facilitates to promote the business better. In this case, the support of
the surrounding organization will motivate women to have their own entrepreneurs.So what
motivates entrepreneurial women in this study are: the existence of community support, the
desire to develop personal abilities, the desire to balance work and family, the desire to increase
income, and self-fulfillment.

Research Results from (Ozsungur, 2019)
The results of this research conducted on women entrepreneurs on SMEs in Adana
Turkey show that the most important factors influencing women entrepreneurs to start a business
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are; Economic independence, economic freedom, desire to prove themselves, provide business
opportunities, establish a business that is their dream, hold on to their own and independent life,
create business potential that has added value, and be able to dismiss the opinion that women are
unable and will not succeed if they have own business. It was also found that some of the main
obstacles faced by women entrepreneurs such as the need for a balance between family and
work, finances, lack of time to improve their abilities through participation in various
trainings.Pull factors consist of: Independence / freedom of business, Taking advantage of
business opportunities, saving the family economy, Desire to get a side income, for family
reputation, Desire to get a high level of social status, Desire for self-actualization, Creativity,
Desire to get a high level of profit . And push factors consist of: Frustration, Dissatisfaction with
current job, Family Economy.

Research result (Rafiki, 2019)

Women in Indonesia have their own characteristics that may differ from other groups of
women. This study states that women who do entrepreneurship in Indonesia are mostly highly
educated, this means they have sufficient knowledge to run a business. However, they may need
to increase their knowledge by attending many trainings where their skills can be further
improved. Training is also needed to improve their ability to develop business. In addition, since
most of them are engaged in culinary business and trade, both sectors require knowledge, skills
and innovation, which can be learned in formal educational institutions and training institutions.
The results of this study indicate that most women entrepreneurs in Indonesia are motivated by
economic needs, meaning they need additional income to have economic stability for their
families. They make efforts to help the family's economy. Also getting the initiative from public
conversations on social media about the profile of successful women as entrepreneurs, thus
inspiring women in Indonesia to follow in the footsteps of success and also the encouragement of
family economic conditions that usually force Muslim women entrepreneurs to run businesses.
Generally, this is a normal condition in developing countries like Indonesia. They make efforts
to help the family's economy. Also getting the initiative from public conversations on social
media about the profile of successful women as entrepreneurs, thus inspiring women in
Indonesia to follow in the footsteps of success and also the encouragement of family economic
conditions that usually force Muslim women entrepreneurs to run businesses. Generally, this is a
normal condition in developing countries like Indonesia. They make efforts to help the family's
economy. Also getting the initiative from public conversations on social media about the profile
of successful women as entrepreneurs, thus inspiring women in Indonesia to follow in the
footsteps of success and also the encouragement of family economic conditions that usually
force Muslim women entrepreneurs to run businesses. Generally, this is a normal condition in
developing countries like Indonesia.

Research result (Chabra, 2020)

This research conducted on women entrepreneurs in India contributes to new knowledge
about the condition of women's entrepreneurship from a different perspective by developing and
validating an analytical model for promoting women's entrepreneurship in India MSMEs. This
study provides new insights into the literature by providing a well-organized conceptual model
for measuring entrepreneurial motivation among women entrepreneurs. This model discusses the
role of personal characteristics, motivation, subjective norms, entrepreneurial ecosystem, and
self-efficacy in influencing the desire to start entrepreneurship, perceived feasibility and
entrepreneurial potential on entrepreneurial intentions. The results obtained also carry significant
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implications for practice as well as improve broad future directions for other researchers. This
study will contribute to new knowledge about the condition of women's entrepreneurship from
different perspectives by developing and validating an Analytical Model to promote Women's
Entrepreneurship in MSMEs. From the government's perspective, this model will assist in
designing Training and Development programs to promote Women's Entrepreneurship in India.

Results of research conducted (Sibanda, 2021)

This research was conducted by interviewing women entrepreneurs in Botswana africato
find out in more detail what motivates them to consider entrepreneurship as a career. One of the
important findings emerging from the Interviews is that family members of entrepreneurs play an
important role in giving shape to the ambitions of entrepreneurs. The entrepreneur's fulfillment
of his own wishes or that of family members is supported by the experience gained and/or the
training received. Most of the examples of female entrepreneurs wanting to get into business for
the fulfillment of their desires received very strong support from either their family members or
friends. The above observations show the fact that various factors enable women to become
entrepreneurs. These factors can be classified as “pull factors” and “push factors”. Pull factors
are factors when a person chooses a profession as a challenge, adventure with an urge to do
something new, likes business, and has an independent job. In the driving factor, establishing
entrepreneurship is done because of financial needs or because of family
responsibilities.Research conducted on several women entrepreneurs revealed that most women
entrepreneurs have been willing to become entrepreneurs because they have individual desires,
motivations or have experience in their fields.

Results of research conducted (Ismail et al., 2021)

The results of research conducted on women who are entrepreneurs in Malaysia show
that family is one of the main factors for women to participate in entrepreneurial activities. This
finding is corroborated by previous research that factors related to family have been found to be
the main factor for women to become entrepreneurs. Self-interest was also found to be another
factor influencing women's involvement in entrepreneurship. Family support is important and is
considered a major contributor to the success of women in entrepreneurship. It also shows that
entrepreneurial women can provide opportunities to escape poverty.Entrepreneurial women
toowant to be independent and not interested in working under any person or company. This is
because they are idealistic, creative and seek freedom all the time. The findings show that push
factors play an important role compared to pull factors in influencing women's entrepreneurship.
The identified driving factors are family factors, the opportunity to change family lifestyle and
family background, while the pull factors are independence. These two factors play an important
role in influencing women to become entrepreneurs. Other factors such as creativity, skills and
internal motivation also help them in attracting their desire to open entrepreneurship. The
encouragement of parents and partners is very important for women entrepreneurs as well. oddly
enough,

The results of research conducted by (Khan et al., 2021)

In today's era, women are recognized as successful entrepreneurs through their strong
desire, qualities and abilities for strong economic development. Due to the important
contribution of women in economic development, we propose to investigate the factors
influencing the success of women entrepreneurs in Pakistan. Data were collected through a
structured questionnaire from 181 registered SMEs operating in Pakistan. A conceptual model
was developed, while SPSS and AMOS software were used for analysis. The results showed that

International Journal of Economics, Bussiness and Accounting Research(lIJEBAR) Page 1196


https://www.onlinejournal.in/
https://www.onlinejournal.in/
https://www.onlinejournal.in/ijir/
https://www.onlinejournal.in/v3i92017/
https://www.onlinejournal.in/v3i92017/
https://jurnal.stie-aas.ac.id/index.php/IJEBAR

International Journal of Economics, Business and Accounting Research (IJEBAR)
Peer Reviewed — International Journal
Vol-5, Issue-4, 2021 (1IJEBAR)

E-1SSN: 2614-1280 P-1SSN 2622-4771
https://jurnal.stie-aas.ac.id/index.php/[JEBAR

internal factors including the need for achievement, risk taking, and self-confidence and external
factors including economic factors and socio-cultural factors had a positive and significant
influence on the success of women-owned companies. This study recommends the Small and
Medium Enterprises Development Authority (SMEDA), policy makers, and practitioners to
encourage women entrepreneurs to run their businesses for the long term by providing various
incentives and supports related to these internal and external factors. A number of studies have
been conducted to examine the effect of different factors on women's entrepreneurial success,
but our study investigates some of the psychological, cultural, and religious factors that remain
problematic. need for achievement, self-confidence, risk taking, economic factors, and socio-
cultural factors. Current research results reveal that internal factors including self-confidence,
risk taking, and need for achievement, and external factors including economic and socio-
cultural factors have a positive and significant impact on the success of women entrepreneurs in
Pakistan. Thus, our findings support the results of previous studies well in development.
Therefore, our findings show that female entrepreneurs, who have a high level of motivation to
work or start a new business, can easily succeed in their work.

Based on the results of some of these studies, it was found that several concepts were obtained:

1) Entrepreneurship concept
Entrepreneurship is widely recognized as a key driver of economic development; people who
translateideasintoaction(Rafiki, 2019). An interesting although not widely accepted definition
of an entrepreneur is a person who has the ability to scan and identify opportunities in his
environment, gather the necessary resources to take advantage of opportunities and implement
successful actions to takeadvantageofopportunities.(Mwobobia, 2012). Entrepreneurship is
the result of a process of applying creativity and innovation in a systematic and disciplined
manner in order to fulfill needs and capture great opportunities.(Amir & Priatna, 2018).
Entrepreneurs view change as the norm and a healthy thing, always looking for change and
then taking action and using it as anopportunity(Rosca et al., 2020)

2) Woman Entrepreneur Concept
Women entrepreneurs in MSMEs are important for almost all countries in the world,
especially for developing countries. Female entrepreneurs contribute to output and job
creation. In an ever-evolving global market, women entrepreneurs are an effective tool for
economic growth through participation in the supply chain world (World Bank, 2005).
MSMEs led by women are strong contributors to economic growth and employment. They
need to accept the offer of better growth opportunities. Women's MSMEs account for almost
half of the formal status market but are mostly informal, smaller in size. The old paradigm
that the business world has always been dominated by men continues to fade. In recent years,
the formation and development of new businesses owned and run by women increased
significantly in developed countries and followed in developing countries. There are
differences between entrepreneurship carried out by men and women. In the role of women,
entrepreneurship is even more complex, women use entrepreneurial autonomy to integrate
family goals, personal interests with business goals at the same time(Abdul & Azmi, 2017).
Although the stereotype that develops in society is the culture of women depending on their
families, in terms of business they have their own autonomy. The reason is because they get
income, develop passion, creativity and space to socialize(Kazumi, 2017).
In this modern era, many women are active in the world of work.

3) Entrepreneurial Motivation Concept

Motivation is a person's strong will and desire to behave. The greater a person's

motivation for something, the higher a person will behave to realize that desire(Abdul &
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Azmi, 2017). Entrepreneurial motivation refers to the desire or tendency to organize,
manipulate and control organizations, people or ideas as quickly and independently as
possible.(Agarwal et al., 2018)said that the urgency of motivation in the case of women
entrepreneurs actually strengthens the argument that for behavioral research, including in the
case of women entrepreneurs, motivation turns out to be one of the important factors.
Therefore, building motivation, including a commitment to empowering women, is one of the
references for developing women's entrepreneurs in particular. This also reduces the myth that
female entrepreneurs are unable to compete(Achmad & Saputro, 2017). What is interesting
about women entrepreneurs is that there is a strong drive that can support success. Despite all
the social hurdles, many women have become successful in their work. These successful
women have made a name & wealth for themselves with their hard work, perseverance,
competence and willpower. They should explore the prospect of starting a new company;
undertake risks, introduction of new innovations, administration, coordination and control of
business and provide effective leadership in all aspects of women's entrepreneurship(Saputri
& Himam, 2015).
4) Agent Of Change Concept

Women's entrepreneurial motivation that reduces myths provides a real picture that
motivation itself cannot be separated from two factors, namely pushers and pullers so that the
sustainability of entrepreneurship continues.(Rosca et al., 2020). That is, motivation can arise
from all conditions so that all that creates opportunities is the potential of entrepreneurship.
Therefore, those who are able to see opportunities and take advantage of them into business
potential are those who can gain profits through entrepreneurship because there are
prospective opportunities for an increasingly open market.(Achmad & Saputro, 2017).

In rural areas, There is a significant change in the role of women. The women openly stepped
out of traditional roles(Kazumi, 2017). Women entrepreneurs can stand on their own feet by
acquiring the necessary skills througheducationandtraining(Jamali, 2008).

A woman has various functions in the family, namely as an educator, controller, keeper,
and protector. Gradually losing the image when a man can pride himself on being able to feed
the whole family. Now women have to complement it through the skills they
haveacquiredbyself-employment(Rajani & Sarada, 2008). By allowing women to become
entrepreneurs and to participate fully and more effectively in various economic activities and
especially industrial activities, women enhance their position and also make greater progress
towards higher economic growth, increased productivity, increased income, reduced poverty
and unemployment reduction. This can make women's motivation for entrepreneurship
provide many changes both in the family environment and in
thecommunity.Entrepreneursviewchange as the norm and a healthy thing, always looking for
change and then taking action and using it as an opportunity (Rosca et al., 2020).
Entrepreneurial motivation of women as agents of change can be described as follows (Rajani
& Sarada, 2008):
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(Ramesh et al, 2011) said that women's entrepreneurship needs to be studied separately
for two main reasons. The first reason is that women's entrepreneurship has been recognized over
the last few decades as an untapped source of economic growth. Women entrepreneurs have
created new jobs for themselves and others and by being different are also providing society with
different solutions to management, organizational and business problems and exploitation of
entrepreneurial opportunities. However, they still represent a minority of all entrepreneurs. Thus
there is a market failure that discriminates against women's chances of becoming entrepreneurs
and their chances of becoming successful entrepreneurs. This research was conductedto link
some of the factors that contribute to the success of women entrepreneurs in several countries.
The framework in this study is based on the relationship between internal and external factors as
factors that motivate women entrepreneurs. All studies give almost the same results that
motivation is very important for women to make an entrepreneur now and in the future. The
factors that motivate women to become entrepreneurs (women entrepreneurs) are internal factors
and external factors. According to the results of the research above, the external factors that
motivate women to become entrepreneurs include:

1) Independence factor
Independence is the ability to rely on oneself. The link between the independence factor
for women entrepreneurs is in an effort to create new jobs without depending on others.
2) Capital Factor

Capital in question is wealth currently owned in the form of money, vehicles, houses,

gold, equipment or anything that can be used as capital in starting a business. The linkage

of the capital factor to women entrepreneurs is to use existing wealth to be used as initial
capital to start a business.
3) Emotional Factor

Emotional is the body's reaction to a certain situation. Women are generally easier to

control their emotions than men. The link between emotional factors for women

entrepreneurs is that being able to control their emotions will have a good effect on
decision making in managing their business
4) Educational Factor

Education is a place where a person gains general knowledge to develop his own talents.

The link between education factors for women entrepreneurs is that knowledge about the

business world in general can help these women entrepreneurs to start and manage their

business as much as possible and be able to turn a risk into an opportunity for their
business.
5) The factor of community and government support.

Entrepreneurship is expected to have the ability to participate in spurring the economic

growth of a country so that entrepreneurship requires protection in the form of

government policies such as laws and government regulations.
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While the internal factors of women are motivated to become entrepreneurs, among others:

1) Family factors (family).
Because he was born and raised in a family that has a strong tradition of
entrepreneurship, so intentionally or unintentionally enough to animate the work he will
manage. Usually this type of business will be passed down from one generation to the
next. To manage a business is felt to be not a new thing, because it has been used since
childhood.

2) Personal desire factor
Usually entrepreneurial women initially did not intend to work in an office, or better
known as an office person. Long before, they have prepared themselves for
entrepreneurship and they will try to devote all their energy and knowledge to the success
of the business they pioneered.

3) Economic factors.
Women establish entrepreneurship because various factors seem to be forced by
circumstances so that they have no other choice but to be entrepreneurship. Reasons like
this usually come from women who make their business a side business, where they build
a business not arising from their own desires but from economic or other factors.

4. Conclusion

The conclusion of this study is that the concept of women's entrepreneurship must be
conceptualized according to its objectives. It is necessary to pay attention to the fact that the
academic point of view of women and especially women entrepreneurs is free from feminine
characteristics. Women have an important place in the world population, where business culture
is usually dominated by men but now the number of women entrepreneurs is increasing rapidly.
Women's perception of being a housewife is gradually being abandoned. The idea of becoming a
successful individual in business life began to be widely practiced. Women's motivation for
entrepreneurship is wanting to get a feeling of satisfaction in their own work, where they have
the freedom to create their own atmosphere and work environment in addition to other factors
that influence a lot. So that the following conclusions can be drawn:

1) The main motivations for entrepreneurship in women are job flexibility, financial
independence, ability to take risks, social status, work independently and reduce
unemployment.

2) Entrepreneurial motivation of women is influenced by 2 factors, namely external factors
(Independence, Capital, Emotional, Education) and Internal factors, namely family
factors, personal desire factors, and economic factors.

3) Women's entrepreneurship as an agent of change where women who are entrepreneurs
have an impact on the family environment and the community environment. What used
to be women only as mothers, wives, housekeepers, breadwinners turned into good group
organizers and family financial planners.

Reference

Abdul, I., & Azmi, G. (2017). MUSLIM WOMEN ENTREPRENEURS' MOTIVATION
QUANTITATIVE STUDY IN ASIA PACIFIC COUNTRIES IN SMES : Contribution /
Originality. 7(27), 27-42. https://doi.org/10.18488/journal.aefr/2017.7.1/102.1.27.42

International Journal of Economics, Bussiness and Accounting Research(lIJEBAR) Page 1200


https://www.onlinejournal.in/
https://www.onlinejournal.in/
https://www.onlinejournal.in/ijir/
https://www.onlinejournal.in/v3i92017/
https://www.onlinejournal.in/v3i92017/
https://jurnal.stie-aas.ac.id/index.php/IJEBAR

International Journal of Economics, Business and Accounting Research (IJEBAR)
Peer Reviewed — International Journal
Vol-5, Issue-4, 2021 (1IJEBAR)

E-1SSN: 2614-1280 P-1SSN 2622-4771
https://jurnal.stie-aas.ac.id/index.php/[JEBAR

Achmad, N., & Saputro, EP (2017). The Model Of Women Entrepreneurs Success Factors The
Model Of Women Entrepreneurs Success Factors. Matrix : Journal of Management,
Business Strategy and Entrepreneurship.
https://doi.org/10.24843/matrik:jmbk.2017.v11.i02.p08

Agarwal, S., Agrawal, V., & Agrawal, AM (2018). Motivational and success factors: Through
the lens of women entrepreneurship. International Journal of Management and Enterprise
Development, 17(4). https://doi.org/10.1504/1IJMED.2018.096231

Amir, RM, & Priatna, WB (2018). THE EFFECT OF INDIVIDUAL, ENVIRONMENTAL
AND ENTREPRENEURIAL BEHAVIOR FACTORS ON BUSINESS PERFORMANCE
OF CASSAVA SMEs AGROINDUSTRY IN PADANG CITY. 4(1), 1-10.

Chhabra, S. (2020). The antecedents of entrepreneurial intention among women entrepreneurs in
India. https://doi.org/10.1108/APJIE-06-2019-0034

Ismail, NNHM, Nasir, MKM, & Rahman, RSARA (2021). Factors That Influence Women to Be
Involved in Entrepreneurship: A Case Study in Malaysia. Creative Education, 12(04).
https://doi.org/10.4236/ce.2021.124060

Jamali, D. (2008). Constraints and opportunities facing women entrepreneurs in developing
countries. 2005. https://doi.org/10.1108/17542410910961532

Kazumi, T. (2017). Institutional support and women's entrepreneurial self-efficacy. 11(3), 345—
365. https://doi.org/10.1108/APJIE-12-2017-041

Khan, RU, Salamzadeh, Y., Zulfigar, S., Shah, A., & Hussain, M. (2021). Factors affecting
women entrepreneurs’ success : a study of small- and medium-sized enterprises in emerging
markets of. 9.

Mwobobia, FM (2012). The Challenges Facing Small-Scale Women Entrepreneurs: A Case of
Kenya. 3(2), 112-121. https://doi.org/10.5430/ijba.v3n2p112

zsungur, F. (2019). Women's Studies International Forum A research on women's
entrepreneurship motivation : Sample of Adana Province. Women's Studies International
Forum, 74(December 2018), 114-126. https://doi.org/10.1016/j.wsif.2019.03.006

Rafiki, A. (2019). Business success factors of Muslim women entrepreneurs in Indonesia.
November. https://doi.org/10.1108/JEC-04-2019-0034

International Journal of Economics, Bussiness and Accounting Research(lIJEBAR) Page 1201


https://www.onlinejournal.in/
https://www.onlinejournal.in/
https://www.onlinejournal.in/ijir/
https://www.onlinejournal.in/v3i92017/
https://www.onlinejournal.in/v3i92017/
https://jurnal.stie-aas.ac.id/index.php/IJEBAR

International Journal of Economics, Business and Accounting Research (IJEBAR)
Peer Reviewed — International Journal
Vol-5, Issue-4, 2021 (IJEBAR)

E-1SSN: 2614-1280 P-1SSN 2622-4771
https://jurnal.stie-aas.ac.id/index.php/[JEBAR

Rajani, N., & Sarada, D. (2008). Women Entrepreneurship and Support Systems. 2(2), 107-112.

Rosca, E., Agarwal, N., & Brem, A. (2020). Technological Forecasting & Social Change
Women entrepreneurs as agents of change : A comparative analysis of social
entrepreneurship processes in emerging markets. Technological Forecasting & Social
Change, 157(November 2018), 120067. https://doi.org/10.1016/j.techfore.2020.120067

Saputri, RK, & Himam, F. (2015). Mindset of Successful Entrepreneur Women. Journal of
Psychology, 42(2). https://doi.org/10.22146/jpsi.7170

Sibanda, K. (2021). An empirical study of Women Entrepreneurship motivational factors in
Botswana. International Journal of Business, Management & Economics Research, 1(2).
https://doi.org/10.47747/ijbmer.v1i2.65

Syairozi, M. 1., Pambudy, A. P., & Yaskun, M. (2021). Analisis Penerapan Good Governance
dalam Sistem Informasi Keuangan Daerah. Prosiding Penelitian Pendidikan dan
Pengabdian 2021, 1(1), 49-59.

Yaskun, M. (2021). The Role of Entrepreneurship Orientation and Market Orientation on
Product Innovation and Business Performance at SMEs Restaurants in
Lamongan. Enrichment: Journal of Management, 11(2), 360-365.

International Journal of Economics, Bussiness and Accounting Research(lIJEBAR) Page 1202


https://www.onlinejournal.in/
https://www.onlinejournal.in/
https://www.onlinejournal.in/ijir/
https://www.onlinejournal.in/v3i92017/
https://www.onlinejournal.in/v3i92017/
https://jurnal.stie-aas.ac.id/index.php/IJEBAR

