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Abstract :  Companies that are engaged in the tourism or hospitality industry sector are also not 

inferior to implement CSR activities. The development of CSR in the tourism sector, 

especially hotels, does not run as fast as other business sectors. Social responsibility 

is an important thing that needs to be considered for the progress of a country and 

region in particular. The research method used is quantitative. The data used are 

questionnaires distributed to customers and through direct interviews with farmers 

micro-entrepreneurs who are partners for Lorin Solo Hotels, Sahid Jaya Solo Hotels 

and New Kuta Hotels in Bali. The results of the study show that the Development of 

CSR Hotels has a significant positive effect on the Empowerment of Farmers Micro 

Enterprises in Environmental Conservation. This means that through the CSR hotel 

development activities carried out it will have a good effect and make the name of 

the hotel can be large in the eyes of the wider community and Micro Farmers also 

become more empowered. 

Keywords: Development of CSR Hotels, Empowerment of Farmers Micro Enterprises 

1. INTRODUCTION 

The issue of corporate social 

responsibility has developed very rapidly in 

line with the development of community 

empowerment. One of its mandates is that 

the business world is not merely pursuing 

profits, but also being ethical to the local 

community and to the environmental impact 

of the company's operations. Among the 

corporate ethics activities that are now 

developing are community development by 

means of donations. According to a study 

conducted by Jung (1994) corporate social 

responsibility is generally influenced by 

three important factors, namely (1) the size 

and maturity of the company on the scale of 

funding; (2) tax regulations and systems 

applicable in a country; and (3) the form of 

ownership and management of the company. 

Satisfaction with star-rated hotel 

services in Indonesia is still different. As for 

example three-star, four-star and five-star 

hotels in the Special Region of Yogyakarta 

have not provided maximum customer 

satisfaction. This is shown by the higher 

expectations of customers for personal 

contacts, supporting physical facilities and 

equipment than the performance perceived 

by customers (Maskuri Utomo, 2010). 

Surakarta and its surrounding areas 

have quite a number of star hotels. One star 

hotels as many as 7 hotels, two star hotels as 

many as 10 hotels, three star hotels as many 

as 15 hotels, four star hotels as many as 5 

hotels and five star hotels as many as 4 
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hotels. Of all the star hotels can 

accommodate 12,928 guests per day. 

The occupancy rate of hotel rooms in 

Surakarta in 2015 amounted to 39.73% and 

in 2016 amounted to 44.11%. From these 

data it can be seen that occupancy rates in 

this region are still low. This will also lead 

to fierce competition among star hotels in 

Surakarta. 

Corporate social responsibility or 

Corporate Social Responsibility (CSR) itself 

is a concept that is still an interesting study 

material among academics and in the 

business world. This is inseparable from the 

differences in views between adherents of 

classical economic theory such as Adam 

Smith who views that the company is solely 

tasked with seeking profits. This opinion is 

also reinforced by Milton Friedman (1962) 

in his book entitled Capitalism and 

Freedom, essentially arguing that the only 

purpose of a company's social 

responsiveness is to maximize the 

company's income and wealth for its 

shareholders. 

In the tourism sector, especially the 

hospitality industry, the development of this 

concept does not run as fast as in the 

business sector where business activities 

manage and utilize natural resources, such 

as mining. The field of hospitality services 

when viewed in an explanation Article 74 of 

the Company Law is not a business activity 

that utilizes natural resources but can be 

interpreted as a business activity that has an 

impact on the function of natural resource 

capabilities. This seems to make the hotel 

become not too urgent to implement CSR. If 

mining companies clearly must implement 

CSR because they use natural resources as a 

commodity to be traded. Hotels do not use 

natural resources as commodities, but have 

ever realized that hotels use water to run 

their businesses, even though water is only 

used as a complementary service for guests 

who stay overnight. 

The number of new hotels that have 

operated has implications for the ratio 

between available rooms and guests / 

tourists who stay unbalanced, thus causing 

unhealthy price competition. This means 

that the number of rooms is too much 

compared to the number of tourists who 

come and stay in Surakarta City, 

Other problems occur because of land 

conversion. For example, the land occupied 

by the Lorin Solo Hotel was once a 

productive rice field area. Around this hotel 

land, land use has also changed, for example 

being used as housing, restaurants and 

campuses. This means that the owners of the 

rice fields who used to work in the land as 

farmers have switched professions. 

To win the competition in getting 

customers, the Hotel carries out various 

marketing efforts and other strategies. One 

of them is building an image through CSR 

activities. 

In the perspective of environmental 

sustainability, clean water used by hotel 

customers must be efficient. The electrical 

energy used must also be economical. 

However, not many studies have been 

conducted to uncover hotel customers' 

perceptions of environmental preservation. 

Hotels in Solo Raya have 

implemented CSR in the form of giving 

funds directly to the community. Activities 

carried out include school scholarships for 

children who live around the hotel, mass 

circumcision and so on. This activity is 

carried out in accordance with policies 

issued by the company and is incidental. 

Thus it can be seen that CSR carried out by 

hotels is still charity (Johny Subarkah, 

2015). 

The CSR activities of these hotels, 

especially Lorin, have been informed to 

customers and the public through the hotel 

internal news posted in the hotel lobby room 

and published through mass media with the 

slogan "From You Lorin Berbagi". So from 

this it builds a positive perception of the 
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customers of hotel guests. Based on the 

problems mentioned above, this study 

focuses on how the company's activities in 

community empowerment activities through 

corporate social responsibility have been 

carried out by hotels in Solo Raya, what are 

the keys to the success of these activities 

and how the company's empowerment 

model can be used as an example by other 

companies or institutions. So the author 

takes the title THE EFFECT OF CSR 

DEVELOPMENT IMPLEMENTATION 

ON MICRO BUSINESS POTENTIAL IN 

ENVIRONMENTAL CONSERVATION. 

 

2. STUDY OF LITERATURE 

2.1. Corporate social responsibility 

Corporate social responsibility is 

defined as a business commitment to 

contribute to sustainable economic 

development, through collaboration with 

employees and representatives, families, 

local communities and the general public to 

improve the quality of life in ways that 

benefit both the business and the nation's 

development (Ambadar , 2008). The concept 

of Corporate Social Responsibility involves 

the responsibility of partnerships between 

government, community resource 

institutions, and local (local) communities. 

This partnership is not passive and static. 

This partnership is a social responsibility 

between stakeholders. The company reports 

its activities which include financial, 

managerial social accounting and social 

auditing (Harahap, 2004). 

Article 33 paragraph (3) and (4) of the 

1945 Constitution as the basis for the 

philosophy of natural resource management 

in Indonesia confirms that existing natural 

resources should be used as an effort to 

improve the welfare of society through 

development based on the principles of 

economic democracy. The company is no 

longer a selfish entity, alienation and / or 

exclusivity from the community 

environment, but a business entity that is 

obliged to carry out cultural adaptations to 

the social environment in which the 

company is located and is responsible for all 

damage and environmental impacts as a 

result of business activities which the 

company does. Research results (Gupta, 

2003) most of the people in twenty-three 

countries gave high attention to the 

company's social behavior. 

Elkington (1970) has stated the 

concept of CSR in three focus namely 

Profit, Planet and People or (3P), which is 

known as the triple bottom line. The synergy 

of these three elements is the key to the 

concept of sustainable development. CSR is 

a commitment of the business community to 

contribute to sustainable economic 

development in collaboration with labor, 

local communities and with the wider 

community, to improve the quality of life in 

ways that benefit both sides (Sripambudi, 

2005). 

Suparlan (2005) states that there is a 

general assumption that if a company or 

corporation has given a gift or monthly 

honorarium to local community leaders who 

are considered to have mastered and 

represented the community, then a variety of 

social and political problems that may arise 

from the local community will be faced and 

will harm the company. Community 

empowerment as part of implementing 

corporate social responsibility has a strategic 

position for a corporation, because 

corporations have the potential and capacity 

to implement community development 

programs (Suparlan, 2005). 

Business strategy in CSR has a 

common understanding with the concept of 

social marketing (social marketing). 

According to Susanto (1990), social 

marketing is a design, implementation, and 

control of programs that have been 

calculated to influence the acceptance of 

social ideas and include considerations 
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regarding product design, aspects of price, 

communication, and marketing research. 

The role of the company in dealing 

with issues that have a dramatic impact on 

aspects of the environment and society 

around the company and on the future of the 

world, such as climate change or global 

warning, lack of water, education, 

information technology and poverty, 

economics, social and local culture 

(Schwab, 2008). 

The basis of the concept of corporate 

citizenship is the implementation of CSR 

that is tailored to the context of the rights 

and obligations in which the company 

operates, where the basis of the 

implementation of corporate citizenship 

activities is part of CSR that is carried out 

simultaneously with company compliance 

with the laws and regulations where the 

company operates by implementing legal 

responsibilities (Carroll, 1991). 

Logsdon and Wood (2005) propose 

the global concept of business citizenship 

and differentiate it from the concept of 

corporate citizenship which is dominated by 

philanthropic activities and community 

development programs. The pattern of 

corporate generosity that has been 

implemented so far has been quite good. 

The thing that needs to be improved is in the 

program of activities needed by the 

community in a short time such as 

education, health, economy, environment 

and community institutional strengthening. 

The basic principles of social 

responsibility according to ISO 26000 

which are the basis of implementation that 

animates or becomes information in making 

decisions and social responsibility activities 

include 1) compliance with the law; 2) 

respect for instruments / international 

bodies; 3) respect stakeholders and their 

interests; 4) accountability; 5) transparency; 

6) ethical behavior; 7) take preventive 

measures; 8) respect the basics of human 

rights. While the definition of social 

responsibility is as follows: 

Community empowerment can also be 

interpreted as 1) advisory work; 2) 

vulgarization or explanation / notification as 

it is (Roling, 1983) and 3) mobilization, 

imitation and awareness (Freire, 1973). As 

agents of information dissemination, 

empowerment must not only wait for the 

flow of information from sources of 

information (researchers, information 

centers, government institutions, media, and 

companies) but must actively hunt for 

information that is useful and or needed by 

the people who are their clients. In this 

relationship, empowerment must optimize 

the use of all available resources and all 

media / information channels that can be 

used such as newspapers, radio, television, 

mass media, banners and the internet so that 

they are not left behind and are still believed 

to be "new" information sources by the 

community. 

Implementers of community 

empowerment must be active in filtering 

information provided or obtained by their 

clients from other sources, both concerning 

policies, products, methods, behavioral 

values and public perceptions. This is 

important, because in addition to 

empowerment activities, communities often 

also obtain information and innovations 

from other sources both from government 

officials, producers / business people, mass 

media, non-governmental organizations, 

universities that are not always "right" and 

useful / benefit the community. Therefore, 

experience shows, information that comes 

from "outside" is often more oriented to 

"outside interests" and there may be many 

hidden interests compared to its alignments 

to the interests of the people who are their 

clients (Mardikanto, 2010). 

The implementation of community 

empowerment by companies needs to pay 

more attention to information from the 

community itself both in the form of 
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"traditional wisdom" and "independent 

technology". This is important, because 

information originating from within, besides 

being tested by time, is often also more in 

line with local conditions, both in terms of 

technical, economic, social / cultural 

conditions, and conformity with the needs of 

local community development (Mardikanto, 

2009) . 

 

2.2 Community Empowerment 

Community development is one way 

of approach that must be the standard 

principle for all government and non-

government institutions and companies in 

carrying out their duties and functions in 

providing social services (Ambaddar, 2008). 

Meanwhile, according to Giarci (2001), it 

helps communities at various ages to grow 

and develop through various facilitation and 

support in order to be able to decide, plan 

and take action to manage and develop the 

biological, physical and social welfare 

environment. Soedjatmoko (1983) 

emphasizes motivation, goals, and meanings 

in the process of self-renewal in community 

development, and not merely material 

prosperity. So that conclusions on 

community development are actions in 

helping people to overcome all limitations. 

Community development is all 

processes of change that are carried out 

through conscious and well-planned and 

sustainable efforts Riyadi and Supriyadi 

Bratakusumah, (2005). Whereas according 

to Siagian (1983), as a change, to realize a 

state of living and societal conditions that is 

better than current conditions, increasing the 

ability of a group to continue to develop, 

both qualitatively and quantitatively. 

The concept of community 

empowerment has colored the community 

development paradigm. At the level of state 

life, community empowerment is interpreted 

as equal participation between governments, 

companies and communities (Syahyuti, 

2006). All parties have the same 

responsibility in achieving goals. 

Community empowerment as a way to 

know, understand, understand, be motivated, 

have the opportunity to see opportunities, 

energize, be able to work together, know 

various alternatives, be able to take risks, be 

able to find and capture information 

(Slamet, 2000), and are not only the 

government's responsibility, but also 

companies and communities (Saputro, 

2001). 

Community empowerment as a 

process has five dimensions, namely 1) 

Enabling namely creating an atmosphere or 

climate that enables the potential of the 

community to develop optimally; 2) 

Empowering, namely strengthening the 

knowledge and capabilities of the 

community in solving problems and 

fulfilling their needs; 3) Protecting which is 

protecting the community, especially weak 

groups so as not to be oppressed by strong 

and dominant groups, avoiding unbalanced 

competition, preventing the exploitation of 

strong groups against the weak; 4) 

Supporting the provision of guidance and 

support to weak communities to be able to 

carry out their roles and functions of life; 5) 

Fostering is to maintain conducive 

conditions so that the balance of power 

distribution continues between various 

groups of people (Suharto, 1985). 

Empowerment basically helps 

individuals, groups or communities try to 

control the lives of their own people and 

strive to shape the future as desired by 

society (Adi, 2003). According to Ife 

(1995), community empowerment contains 

two key understandings, namely power and 

weak groups. 

Community empowerment by 

companies is now growing rapidly in 

Indonesia with various modes of 

organization. With increasing attention to its 

application, it marks the era of community 

awakening so that corporate empowerment 

should not only emphasize the philantropy 
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aspect (humanitarian encouragement that 

comes from universal norms and ethics to 

help others and fight for social equality) and 

strategy level, but must be expanded further 

broader and more tangible forms of 

community empowerment (Korhenen, 

2006). 

The research results of Mardikanto 

(2003) have identified 3 (three) groups of 

community empowerment beneficiaries 

consisting of; 1) the main group, which 

consists of the community and their 

families; 2) determinant groups, which 

consist of decision makers about community 

empowerment policies; and 3) support 

groups, namely other community 

empowerment stakeholders, who directly or 

indirectly play a role in empowerment, all of 

which are involved in empowerment 

systems, both those that operate in the on-

farm, off-farm and non-farm systems. 

 

3. METHODOLOGY 

3.1 Place and Time 

        The research location was established 

in Surakarta and Bali, which is a region that 

has a large number of hotels in Indonesia. 

3.2 Types of Research 

This research is designed 

quantitatively which is explanatory study 

and correlational. This study was not 

conducted intervention and control of 

variables such as normative ones carried out 

in an experimental study. This step was 

taken solely because of consideration of 

limited time, funds and infrastructure that 

supported the research. The terrorist model 

testing is done by analyzing the relationship 

of influence between variables in the model, 

through statistical testing of the hypothesis 

based on the results of the field research. 

While the sample was determined by group 

randomization in many stages. 

3.3 Populations and Samples 

The research population was all 

customers related to CSR activities of hotels 

in the former Surakarta residency in Central 

Java (Solo Raya) of 3 hotels / 

Data sourced from hotel customers 

will be taken from 3 star hotels with a 

population of 1,900 taken by 331 

respondents. 

In the respondents of Farmers Micro 

Business, sample selection was done by 

purposive sampling. The following are the 

sample selection criteria: 

1) Micro Farmer Business is the third 

partner of the hotel. 

2) The duration of the partnership with the 

Hotel is at least 1 year. 

The research data comes from primary 

data. First, primary data obtained from the 

distribution of questionnaires to hotel 

customers to measure variable customer 

perceptions, customer participation, 

implementation of government regulations 

and the development of CSR. Second, 

primary data obtained from content analysis 

on the results of interviews with Farmers 

Micro Enterprises to measure the variable 

empowerment of Micro Farmers in 

environmental conservation. 

 

3.4 Collection Techniques and Data 

Instruments 

1) Initial Data Collection 

Initial data collection was conducted 

to test the measuring instruments before 

they were distributed to respondents who 

were the actual samples in this study. In 

addition, the initial data collection provided 

input regarding the constructs in this study. 

 

2)  Preparation of the Preliminary 

Questionnaire 

The next stage is the preparation of the 

questionnaire. At the beginning of the 

preparation of the questionnaire a pre-test 
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was carried out to obtain a valid and 

representative questionnaire for the next 

research phase. 

 

3) Distribution of the Initial Questionnaire 

The initial questionnaire was 

distributed to respondents who had the same 

characteristics as prospective respondents in 

the study sample. The aim is that the 

answers from respondents cannot be with 

the answers from the sample who are 

actually respondents. 

 

4) Testing the Research Questionnaire 

Testing the research measuring 

instrument aims to test the quality of valid 

and reliable measuring instruments to 

measure the variables to be measured in the 

study. Quality testing of measuring 

instruments used validity test and reliability 

test. 

 

a. Validity test 

Validity test is used to test the 

instrument so as to produce results in 

accordance with its objectives. Validity 

indicates the level of ability of the research 

instrument to measure what is desired and 

can reveal data and variables that are 

precisely examined (Singarimbun and 

Effendi, 1995). Validity testing is done by 

item analysis. An instrument is said to be 

valid, if the correlation coefficient is ≥ 0.113 

with α = 0.05. (Sugiyono, 2001). 

 

b. Reliability Test 

Reliability testing leads to the stability 

of a measuring instrument, where the level 

of reliability takes into account the extent to 

which a measuring instrument can be relied 

on and trusted (Singarimbun and Effendi, 

1995). If a measuring device is used twice to 

measure the same symptoms and the 

measurement results obtained are relatively 

consistent, then the measuring device is 

reliable. In other words, reliability shows the 

consistency of a measuring device in 

measuring the same device. The reliability 

test of this research instrument produces 

alpha that has been standardized 

(standarized alpha item) and this alpha value 

must be greater than the allowable 

realiability associated with the number of 

questions in the questionnaire. 

Efforts to improve instrument 

reliability, especially in the process of 

preparing and developing instruments and 

when we use these instruments to filter data. 

Instrument reliability test was carried out by 

looking at Cronbach's Alpha coefficient, and 

if α> 0.5, the research instrument was said 

to be reliable. Researchers use the SPSS 23 

computer program to help speed up and 

make calculations easier. 

5) Interviews with Micro Farmers 

Interviews will be conducted on 

Farmers micro business actors in terms of 

environmental conservation. This interview 

was conducted to evaluate the application of 

the empowerment of Farmers Micro 

Enterprises by the Hotel. The results of the 

interview will be analyzed based on content 

analysis in getting the ratio of the level of 

empowerment of Micro Farmers in 

environmental conservation. 

Measurement of field observation variables 

for primary data of a varibele is known to be 

an indicator and a method of measurement 

has been determined, then the method of 

measurement is in the form of numbers. 

These measurements are presented in the 

table below. 

It can be explained that, if the 

company discloses an item it will be given a 

score of 1, whereas if the item specified is 

not disclosed it will be given a score of 0. 

Furthermore, a score of 1 is added together 

and divided by the maximum number of 

items that can be disclosed and multiplied 

by 100%. 
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3.5 Data Analysis Techniques 

Path analysis techniques can help 

researchers determine whether the 

relationship between variable variables 

occurs directly or through intermediate 

variables and can also compare the size of 

the influence, both directly and indirectly. 

The steps to calculate the path coefficient 

are as follows: 

 

1) Make a path diagram 

Direct influence between variables 

from image path diagram (Chun, 1983 and 

Solimun, 2002). To find the indirect effect 

between variables sought by multiplying the 

path coefficient (β). 

Based on the frame of mind three 

models can be identified and four 

hypotheses will be tested as follows: 

• Model 1: Y1: F (X1, X2). Hypothesis: H1 

and H2 

• Model 2: Y2 = F (Y1). Hypothesis: H3 

• Model 3: Z = F (Y2). Hypothesis: H4 

Next, to test the four proposed 

hypotheses, the framework is translated into 

the path analysis format. The results are 

obtained in the image below. Figure 1 is 

called a path diagram, the structural 

equation is formulated as follows: 

Model 1. X2 = y2y1 X1 + 2 

 

 
 

 

 

 

 

The influence decomposition between 

variables explains the separation of total 

influence into a component of direct and 

indirect influence. In the path analysis 

format, the general form of decomposition 

of influences between variables in 

simultaneous equations according to Figure 

2 can be seen in Table 3. 

2) Hypothesis Testing 

Gujarati (1999) explains that to carry 

out standardized multiple linear regression 

testing that has a direct effect, it is used, t 

test (individual test). The t test is used to test 
the level of influence partially exogenous 

variables on endogenous variables. 

If the calculation results show the 

results of T-count > T-table, then H0 is 

rejected or Ha is accepted. This means that 

partially the exogenous variables 

significantly influence the endogenous 

variables at the error rate α = 0.05 or 

compare the P value (significant) with the 

magnitude of the error rate α = 0.05. If P 

value is < α, then H0 is rejected or Ha is 

accepted. It means that partially exogenous 

variables have a significant effect on 

endogenous variables at an error rate of 0.05 

or 5%. 

 

3) Model Validation Test 

Model validity test is used to test 
whether the path model used is appropriate 

or appropriate, by looking at the differences 

in correlation coefficients between path 

models with path coefficients < 0.05, it can 

be assumed that the path model is used 

correctly. But on the contrary if the 

Figure  1 

Path Diagram 1  

X1 X2 y2y1 

2 
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difference in the value of the path 

coefficients > 0.05, it can be assumed that 

the path model (path model) is not properly 

used or some path paths are not used 

(Sudjana, 2001). 

4 Measurement and Instrument Grid 

Measurement of field observation 

variables for primary data of a varibele is 

known to be an indicator and a method of 

measurement has been determined, then the 

method of measurement is in the form of 

numbers. These measurements are presented 

in the table below. 

It can be explained that, if the 

company discloses an item it will be given a 

score of 1, whereas if the item specified is 

not disclosed it will be given a score of 0. 

Furthermore, a score of 1 is added together 

and divided by the maximum number of 

items that can be disclosed and multiplied 

by 100%. 

 

4.  RESEARCH RESULTS AND 

DISCUSSION 

4.1 Variable CSR Development 

The CSR Development variables in 

this study are described in two aspects, 

namely environment and social. 

Environmental aspects are measured 

through 4 (four) indicators, namely 

Knowing the development of hotel CSR 

program funding for micro-businesses from 

year to year, Knowing the allocation of 

funds for hotel CSR programs for micro-

businesses from year to year, Knowing the 

development of goods for hotel CSR 

programs for businesses micro from year to 

year, Knowing the development of 

knowledge provision for micro businesses 

from year to year, Knowing the 

development of the amount of material / 

environmental themes related to activities 

carried out by micro businesses from the 

year and Knowing the development of 

reducing waste formation at the source, 

specifically sourced from laundry / laundry.  

4.2 Variables of Micro Smallholder 

Enterprise Empowerment in 

Environmental Conservation 

The variable Micro Smallholder 

Enterprise Empowerment in Environmental 

Conservation is described in 8 indicators. 

Data was obtained from 13 resource 

persons interviewed in depth during the 

period of December 2018. By analyzing the 

content of the answers to the sources, the 

following results were obtained: 

 

1). Mechanism of Accessing Business 

Sources 

Most business sources get capital from 

the owners themselves. To run a business, 

the company recruits daily employees to 

carry out the cultivation process with a 

management system that is controlled by the 

company manager. Goods or products in the 

form of fresh vegetables are sent directly to 

the hotel every morning. 

 

2). Mechanism of Making and Maintaining 

a Business Network 

Company leaders and owners establish 

communication with the hotel through an 

offer letter followed up by telephone 

communication. And to maintain a periodic 

relationship business owners meet directly 

with the hotel management to directly hear 

complaints from the hotel. 

 

3). Mechanism of Viewing Market Trends 

Take the time to talk and listen to 

what the customer feels, each customer has 

their own uniqueness. Not just print media, 

electronics to online media can be a valuable 

info mine for some business people. But 

what needs to be considered in using 

internet media is that it must be clever to 

separate which information really has the 
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basis of assessing a trend and which is just a 

fake trend info. The last step is to 

summarize all the data that has been 

obtained. The recommendations that have 

been obtained can be recorded and then 

compare the two. From there the actual 

market trend will begin to be read. The more 

complex the recommendations are obtained, 

the better the results will be. 

 

4). The Search for Breakthrough Mechanism 

for Choosing a Business 

Choosing the type of business that is 

relatively small in competition, especially 

for Micro Farmers who are newly 

established. Many business opportunities are 

low competition but must be keen to capture 

these opportunities. Choose a brilliant 

business / business idea. The risk of UMP 

business failure will be small if the business 

idea is truly brilliant. It really knows what is 

needed by the community and knows how to 

fulfill it. Not hesitant, focused, acting 

without stopping and full of determination. 

Dare and don't stop acting, try and always 

correct mistakes. Manage resources as best 

as possible. Direct all existing resources 

towards the intended UMP goals. 

 

5). Mechanism of Attracting Customers 

An important factor in other marketing 

strategies is the issue of site selection. 

Identifying your target market will help you 

in developing an effective marketing 

strategy. Make promotional efforts or 

introduce your business products to 

consumers. Try to make the promotion that 

you do is consistent, continuous, and in 

creative ways so that customers don't feel 

bored. Get to know your customers. choose 

a strategic location. Use internet marketing. 

Internet marketing can be one of the most 

effective marketing strategies. relationship 

with customers. 

 

6). Responding to Experiences That Make 

Convenience in Trading 

Most UMP in addressing experiences 

that make comfort in trading by always 

maintaining good relationships with 

customers. Smooth communication and 

mutual trust are standard stances for most 

UMPs. 

 

7). Choosing the Right Solution to 

Overcome It 

Choosing the right solution to 

overcome problems in trying as follows: 

Mastering Problems, Finding and Finding 

Solutions, Choosing Decisions, Making 

Targets and Implementing Decisions, 

Making Evaluations. 

 

8). Reference is used to anticipate 

inconvenience 

To anticipate inconvenience, based on 

the answers of informants, it can be stated, 

among others, that the UMP evaluates what 

makes the inconvenience occur. 

Furthermore, after finding the cause, a 

solution is sought. 

 

4.3 Testing of Hypotheses 

The fourth hypothesis in this study is 

that it is suspected that the Development of 

CSR Hotels has a positive effect on the 

Empowerment of Farmers Micro Enterprises 

in Environmental Conservation. 

Based on the results of hypothesis 

testing it can be seen that the Development 

of Hotel CSR has a significant influence on 

the Empowerment of Farmers Micro 

Enterprises in Environmental Conservation 

with a p-value of 0.028 5 0.05, with a 

coefficient of 0.039. Thus the fourth 

hypothesis which states that the 

Development of CSR Hotels has a positive 

effect on Micro Smallholder Enterprise 

Empowerment in Environmental 

Conservation is accepted. These results 

indicate that the Development of Hotel CSR 

has an impact on the Empowerment of 

Farmers Micro Enterprises in Environmental 

Conservation. 
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4.4  Effects of CSR Development on Micro-

Business Empowerment in 

Environmental Conservation 

The indicators in this study refer to the 

opinion of Slamet, (2000) and Saputro 

(2001) where community empowerment is a 

way to know, understand, understand, be 

motivated, have the opportunity to see 

opportunities, energize, be able to work 

together, know alternatives, be able to take 

risks, be able seeking and capturing 

information (Slamet, 2000), and not only the 

responsibility of the government, but also 

the company and the community (Saputro, 

2001). 

The results of the analysis revealed 

that customer participation had an effect on 

Micro Business Empowerment in 

Environmental Conservation. These results 

indicate that Micro Business Empowerment 

in Environmental Conservation is carried 

out depending on customer participation 

owned by the organization in this case the 

hotel. 

 

5. CONCLUSION 

1) The concept of CSR that can be applied 

to companies implementing community 

empowerment by companies has been 

developed in the approach that the basic 

concepts used by companies have a three 

bottom line concept, namely profit, 

people and planet, where this concept is 

still used as the basis for implementing 

corporate CSR. The integration of the 

planet, people and profits is inseparable 

and is a step that the company takes into 

account and takes responsibility for all 

company activities. 

2) Development of CSR Hotels has a 

significant positive effect on the 

Empowerment of Farmers Micro 

Enterprises in Environmental 

Conservation 

3) Factors that are able to build the 

empowerment of smallholder micro 

enterprises in environmental 

conservation through hotel CSR 

activities include customer perceptions, 

implementation of policies related to 

CSR and customer participation. 
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