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Abstract: Aims of this study to analize quality of product, service, and promotion on
decisions of purchasing for Oppo smartphones at the Singosaren Surakarta
Mobile Exchange. Study’s design used a quantitative descriptive design. The
population was consumers who make purchases at the Singosaren Surakarta
Mobile Exchange and the sample used was 100 people who are calculated
using the unknown population formula and took by purposive sampling. Linear
regression test, t test, and the coefficient of determination were used to analize
the data. The results were quality of product had effect significantly on
purchasing decisions positively, service had effect significantly on purchasing
decisions positively, and promotion had effect significantly on purchasing
decisions positively. Quality of product, service, and promotion influence
significantly the purchasing decision of an Oppo smartphone at the Singosaren
Surakarta Mobile Exchange. Good product quality, good service, and attractive
promotions can increase purchasing decisions for Oppo smartphones on the
Singosaren Surakarta Mobile Exchange.
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1. Introduction

Technology on smartphones is getting more sophisticated from time to time. The high
competitiveness between smartphone brands makes manufacturers have to think about a good
marketing strategy to be able to sell their smartphone products (Nickhie and Saryanti, 2018).
There are many choices of smartphones available in the market with various choices of
technology used and prices offered. Most consumers will prefer smartphone products that have
sophisticated features and affordable prices tailored to their needs. Smartphones not only
function as a communication tool, but the development of social media has shifted the function
of smartphones (Kusumadewi, 2016). One of them is to fulfill the current lifestyle that demands
one's existence on social media. Therefore, sophisticated features and ease of use are a
consideration for someone in choosing a smartphone brand.

Smartphone manufacturers in luring consumers to buy their products must use a precise
strategy. Both the facilities owned by smartphones, the appearance of smartphones, and
competitive prices will greatly affect the choice of smartphones by consumers (Syahruna, 2018).
The facilities owned by a smartphone are usually judged by the features available, such as
camera quality, access speed, and battery life. The appearance of a smartphone is judged by the
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design and color of the smartphone, while the price of a smartphone can be judged by the
affordability and suitability of the price of a smartphone with the advantages that you will get if
you choose the smartphone (Srikalimah, 2017).

A quality smartphone at an appropriate price does not necessarily make consumers choose
the smartphone product because it is influenced by many factors. Factors that influence a
person's purchase decision include product promotion, service, and product quality (Srikalimah,
2017). Products that have good quality such as advanced features, easy to use, and durable will
make consumers interested (Fatmaningrum et al., 2021). Therefore, smartphones designed by
manufacturers must be of high quality and manufacturers must have the ability to inform this so
that consumers know the quality of the products being sold. Products with high quality are
products that are able to suit needs and are able to satisfy users when using them (Boediono et
al., 2018).

A quality product is not necessarily a determinant of product selection by someone. When
producers and sellers are unable to provide satisfaction in terms of service, it will make
consumers disappointed and switch to other products even though the products offered are very
attractive (Junior, et al., 2021). Buyers will be interested in buying a smartphone when the
manufacturer or seller is able to provide good service for them. Quality service is service that
meets consumer needs (Kurniawan, 2018). Regarding smartphones, consumers expect good
service from producers and sellers, such as providing information about the smartphones offered,
and the ability to answer questions from consumers regarding the smartphones offered.

Another factor that influences the decision to purchase a smartphone product is promotion.
Promotion is an effort carried out by producers or sellers in offering their products (Daud, 2018).
Promotion can be done by revealing the advantages of the product being sold when compared to
similar products or by providing a discount to make the product more attractive. Attractive
promotions will influence a person's decision to buy (Budiono, 2020). Promotion can be done by
placing advertisements or can be done directly by offering it to potential buyers who come.

One place that offers a variety of smartphone brands with various designs and prices that are
well-known in the Surakarta area is the Singosaren Mobile Exchange, which was founded in
1976. Various brands are offered at this place with a wide choice of shapes, colors and quality.
The Singosaren Mobile Exchange has more than 200 outlets serving buying and selling
smartphones, buying and selling smartphone accessories, and smartphone service. Various
smartphone brands are available here, both local and foreign brands such as Nokia, Samsung,
Iphone, Evercross, Vivo, Oppo, etc. One of the new smartphone brands that are in great demand
today is the Oppo smartphone. Most buyers choose Oppo smartphones because of their advanced
features and affordability when compared to other competing products that have the same
features. The purpose of this study is to analyze the quality of products, services, and promotions
in influencing purchasing decisions for Oppo smartphones at the Singosaren Surakarta Mobile
Exchange.

2. Research Method

The research design used is descriptive quantitative. The research was conducted at the
Singosaren Surakarta Mobile Exchange in December 2022-February 2023. The population of
this study were consumers who made transactions at the Singosaren Surakarta Mobile Exchange
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while the sample used was 100 people (calculations using the unknown population formula)
were selected by purposive sampling. The variables used in this study consisted of the dependent
variable and the independent variable. The independent variables are the quality of products,
services, and promotions. The dependent variable in this study is purchasing decisions. The data
used are primary data in the form of a questionnaire that is carried out directly to the
respondents. Analysis of the research data is a multiple linear regression test, t test, and the
coefficient of determination.

3.

Results and Discussion

3.1. Results
Multiple Linear Regression Test

Table 1
Multiple Linear Regression Test

Unstandardized Coefficients

Model B Std. Error

1 (Constant) 6,658 1,623
quality of products 0,192 0,095
services 0,211 0,094
promotions 0,354 0,106

Source: Processed primary data, 2023

The regression equation based on Table 1 is as follows:

Y = 6,658 + 0,192X, + 0,211X, + 0,354X; + e

Interpretation of test results:

a.

The constant value (o) = 6.658 is positive. This means that if the value of product quality
(X41), service (Xz) and promotion (X3) is zero then the value of the purchase decision (Y) is
6.658.

The coefficient of the product quality variable (B; = 0.192), means that for every one unit
increase in the product quality variable, the purchase decision increases by 0.192 (service and
promotion coefficient = 0).

The coefficient of the service variable (B, = 0.211), means that for every increase of one unit
of service variable, the purchasing decision increases by 0.211 (product quality and
promotion coefficient remains = 0).

The coefficient of promotion variable (B3 = 0.354), means that for every increase of one
promotion variable unit, the purchase decision increases by 0.354 (product and service
quality coefficient remains = 0).
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t Test
Table 2
t Test
Model tcount ttable S'g
quality of products 2,021 1,98525 0,046
services 2,238 1,98525 0,028
promotions 3,336 1,98525 0,001

Source: Processed primary data, 2023

a. Result teount(2.210)>tianie(1.98525); p value (0.046) <0.05, meaning that product quality has a
significant influence on purchasing decisions for Oppo smartphones at the Singosaren
Surakarta Mobile Exchange.

b. Result teount(2.238)>tp1e(1.98525); value of p(0.028) <0.05, meaning that service has a
significant influence on purchasing decisions for Oppo smartphones at the Singosaren
Surakarta Mobile Exchange.

c. Result teount(3.336)>tiane (1.98252); the value of p(0.001) <0.05, means that promotion has a
significant influence on purchasing decisions for Oppo smartphones at the Singosaren
Surakarta Mobile Exchange.

Coefficient of Determination

Table 3
Coefficient of Determination (R?)
R R Square Adjusted R Square
0,683° 0,466 0,450

Source: Processed primary data, 2023

Table 3 displays adjusted R square (R? = 0.450, meaning that there are variations in the
variable quality of products, services, and promotions in the purchasing decision variable which
is 45%, while the remaining 55% of purchasing decisions is influenced by other variables outside
this research, for example the price adjustment variable, product innovation, and so on.

3.2.Discussion

The results of data analysis show tcount(2.021)>tianie(1.98525); p(0.046) < (0.05), meaning that
product quality has a positive influence on purchasing decisions for Oppo smartphones at the
Singosaren Surakarta Mobile Exchange. So the first hypothesis (H1) in this study is proven true.
This result is the same as Boediono et al. (2018), Fatmaningrum et al. (2020), and Marpaung et
al. (2021) which states that product quality can influence a person's decision to buy the product.
The high quality of existing products will affect the high purchasing decisions when buying a
product. A good assessment of the quality of a product will trigger a purchase.

Data analysis produces teount(2.238)>tnie (1.98525); p(0.028)<(0.05), then partially service
has a positive effect on purchasing decisions for Oppo smartphones at the Singosaren Surakarta
Mobile Exchange. The second hypothesis (H,) in this study was proven correct. The results of
this study are in line with Kurniawan (2018), Budiono (2020) and Sopiyan (2022) who state that
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services can influence a person's decision to buy the products offered. Service is a measure of
how well the service provided by sellers to consumers.

The results of the analysis show teount(3.336)>tianie(1.98525); p(0.001)<(0.05), meaning that
product quality has a positive influence on purchasing decisions for Oppo smartphones at the
Singosaren Surakarta Mobile Exchange. The third hypothesis (H3) in this study was proven
correct. The results of the study are in line with Nangoy and Tumbuan (2018), Nasution et al.
(2019), and Prilano et al. (2020) stated that the promotion of the products offered can influence a
person's decision to buy the products offered. Consumers will find out about existing products
through promotions. Promotional activities carried out by sellers can effectively and efficiently
influence purchasing decisions by consumers.

4. Conclusion
Based on the results of the analysis and discussion in this study, the following conclusions
can be drawn:
a. Product quality variable has a positive significant influence on purchasing decisions.
b. Service variable has a significant positive influence on purchasing decisions.
c. Promotion variable has a significant positive influence on purchasing decisions

Reference
Assauri. (2015). Manajemen Pemasaran. PT Raja Grafindo Persada.
Boediono, M. (2018). Pengaruh Kualitas Produk dan Kualitas Layanan Terhadap

Keputusan Pembelian Konsumen Sealantwax. Jurnal Manajemen Dan Start-Up Bisnis,
3(April), 94.

Budiono, A. (2020). Pengaruh Kualitas Pelayanan, Harga, Promosi, Dan Citra Merek
Terhadap Kepuasan Pelanggan Melalui Keputusan Pembelian. Equilibrium: Jurnal
Penelitian Pendidikan Dan Ekonomi, 17(02), 1-15.

Daud, Z. U. (2018). Pengaruh Produk, Harga dan Promosi terhadap Keputusan
Pembelian Rumah pada Green Avina Birem Puntong Langsa Baro. Jurnal
Manajemen Dan Keuangan, 7(2), 174.

Fadhilah, M., Fatmaningrum, S. R., & Susanto. (2020). Pengaruh Kualitas Produk dan
Citra Merek terhadap Keputusan Pembelian Minuman Frestea. Jurnal Ilmiah MEA,
4(1), 176-188.

Hasan, A. (2014). Marketing dan Kasus-Kasus Pilihan. CAPS.

Hidayat, T. (2020). Analisis Pengaruh Produk, Harga, Promosi, Dan Lokasi Terhadap
Keputusan Pembelian rumah makan Koki Jody di Magelang. Jurnal liImu Manajemem,
17(2), 95-105.

Indrasari, S. . (2019). Pemasaran dan Kepuasan Pelanggan (1st ed.). Unitomo Press.
Kotler, P., & Keller, K. L. (2016). Manajemen Pemasaran (12th ed.). PT. Indeks.
Krisna Marpaung, F., Arnold S, M. W., Sofira, A., & Aloyna, S. (2021). Pengaruh Harga,

International Journal of Economics, Bussiness and Accounting Research (IJEBAR) Page 5



International Journal of Economics, Business and Accounting Research (IJEBAR)
Peer Reviewed — International Journal

Vol-7, Issue-1, 2023 (IJEBAR)

E-ISSN: 2614-1280 P-ISSN 2622-4771

https://jurnal.stie-aas.ac.id/index.php/IJEBAR

Promosi, Dan Kualitas Produk Terhadap Keputusan Pembelian Konsumen Indomie
Pada Pt. Alamjaya Wirasentosa Kabanjahe. Jurnal Manajemen, 7(1), 1-16.
http://ejournal.Imiimedan.net

Kurniawan, H. D. (2018). Pengaruh Harga, Pelayanan dan Lokasi Terhadap Keputusan
Pembelian (Studi Kasus Pada Konsumen Jasa JNE Yogyakarta). Ekobis Dewantara,
1(4), 73-82.

Kusumadewi, R. (2016). Perilaku Pemilihan Merek Antara Pria Dan Wanita: Penelitian Pada
Industri Smartphone. Al-Amwal, 8(2), 543-556.

Nangoy, C. L., & Tambunan, W. J. F. A. (2018). The Effect of Advertising and Sales
Promotion on Consumer Buying Decision of Indovision Tv Cable Provider. Jurnal
EMBA: Jurnal Riset Ekonomi, Manajemen, Bisnis Dan Akuntansi, 6(3), 1228-1237.

Nasution, A. E., Putri, L. P., & Lesmana, M. T. (2019). Analisis Pengaruh Harga, Promosi,
Kepercayaan dan  Karakteristik Konsumen  Terhadap  Keputusan  Pembelian
Konsumen Pada 212 Mart di Kota Medan. Proseding Seminar Nasional
Kewirausahaan, 1(1), 194-199.

Nickhie, J., & Saryanti, E. (2018). Analisis Faktor-Faktor Kualitas Produk, Harga Dan
Promosi Terhadap Keputusan Pembelian Smartphone  (Studi Pada Pengguna
Smartphone Oppo Di Surakarta). Jurnal of Accounting and Financial, 3(2), 49-55.

Peter & Olson. (2013). Perilaku Konsumen dan Strategi Pemasaran (D. T. Dwiandani (ed.);
Kesembilan). Salemba Empat.

Prilano, K., Sudarso, A., & Fajrillah. (2020). Pengaruh Harga, Keamanan dan Promosi
Terhadap Keputusan Pembelian Toko Online Lazada. Journal of Business and
Economics Research (JBE), 1(1), 1-10.

Sopiyan, P. (2022). Pengaruh Digital Marketing dan Kualitas Pelayanan Terhadap
Keputusan Pembelian. Coopetition : Jurnal llmiah Manajemen, 13(2), 249-258.

Srikalimah. (2017). Analisis Perilaku Konsumen Dalam Keputusan Pembelian Handphone
Android. International Journal of Social Science and Business, 1(2), 52-59.

Syahruna, W. (2018). Perilaku Konsumen Dalam Pengambilan Keputusan Terhadap Pembelian
Smartphone Merek Samsung  (Studi Pada Mahasiswa Program Pascasarjana
Universitas Negeri Makassar 2016-2017). Phinisi Integration Review, 1(2), 149-161.

Yunior, K., Chang, C., Williyandi, K. E., Salim, I. L., & Anwar, L. (2021). Effect of
Promotion and Product Quality Toward Buying Decision. Mantik, 5(1), 109-115.

International Journal of Economics, Bussiness and Accounting Research (IJEBAR) Page 6



